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INTRODUCTIQN ..,

The project

Sillyon - cultural Heritage and Landscape
Visions for sustainable development
Region of Antalya, Turkey

was carried out as “Main Project II” in
the study programme of the International
Master of Landscape Architecture (IMLA)
during the 3rd Trimester 2012, between
October and December 2012.

Coordinating University was the Weihen-
stephan-Triesdorf University of Applied
Sciences, Freising-Weihenstephan (Ger-
many). Project partners were: Akdeniz
University Antalya (Turkey) and University
College Ghent - Hogeschool (Belgium).

The project area was located in the
Mediterranean Region in southern Turkey,
about 30 kilometres east of Antalya — with
focus on the historical site of Sillyon, an
ancient urban centre probably from the
later Bronze Age until the 13th century, and
its surrounding villages. Further details
about the site can be found in the section
“project area”.

The students were asked to work out a
landscape development concept for the
historical site of Sillyon and its surrounding
area. On the one hand, the concepts had to
be region-specific, on the other hand they
also had to reveal methodical approaches
which are transferable to other heritage
sites.

Thematic issues to be considered were as
follows:

regional valorisation
with respect to: archaeology, leisure,
sports, tourism, nature, natural aesthetics

land use, cultural landscape,
agriculture, village development

e.g. development of sustainable and
economic alternatives, such as agricultural
oriented services, region-specific marke-
ting concepts — with participation of locals

spatial concepts for special parts of
Sillyon

vilage and open space development
around the site, pedestrian and cyclist
traffic, lanes, visitor direction, supply and
leisure infrastructure, automobile traffic
and parking, gastronomy, trade, leisure, ...

Depending on the group specific vision,
a wider or closer area was relevant for
analysis and future concept.

Therefore, the groups worked in different
scales.

The project was divided into three phases:

1. introduction and preparation phase

in Weihenstephan

(mid of October; additional meetings via
internet for all project participants implied)

introductory lectures from project partners
and external experts, first overview on
the project area, getting acquainted with
existing materials, starting a basis analysis

2. “on site” phase in Antalya

(end of October - mid of November;
encompassing all project partners and
students)

input from local experts, getting acquainted
with the project area (two field trips to
Sillyon and its surroundings), carrying out
group specific vision, special analysis and
future concept, finishing with an interim
presentation

3. final phase in Weihenstephan

(mid of November - mid of December;
additional meetings via internet for all
project participants implied)

deepening phase for group specific future
concept and specific topic with details;
presentation at the end of November, final
submission in the mid of December.

At the beginning of the introduction phase,
the Weihenstephan IMLA students built up
seven working teams — each consisting of
three students.

During the “on site” phase in Antalya,
additionally seven Turkish Master Land-
scape Architecture students from Akdeniz
University took intensively part in the
project — each of them joined one of the
IMLA-teams mentioned above.

The collaboration between Turkish and
IMLA students as well as the collaboration
between the different universities (Weihen-
stephan, Akdeniz and Ghent) was a large
benefit for the project and all participants.

In conclusion, the different teams pursued
very different approaches — while some
focused on the development of a region-
specific marketing concept, others worked
out a detailed open space design for the
site of Sillyon. Therefore, the final results
depicted in this project documentation
reflect the wide range of different concepts
worked out by the teams.

Proje

Silyon — Kiiltiirel Miras ve Peyzaj
Siirdiiriilebilir Kalkinma Vizyonu
Antalya Bdlgesi, Tiirkiye

Bu proje, Peyzaj Mimarligi Uluslararasi
Yiiksek Lisans Programi’nin (IMLA) 3.
yaryilinda, 2012 yili Ekim ve Aralik aylari
arasinda, “Ana Proje II” dersi kapsaminda
gerceklestirilmigtir.

Weihenstephan-Triesdorf Uygulamali
Bilimler Universitesi’nin (Freising-
Weihenstephan, Almanya) koordinator
universite olarak yer aldigi projede, Akdeniz
Universitesi (Antalya, Tiirkiye) ve Kraliyet
Giizel Sanatlar Akademisi’ne bagh Ghent
Universitesi (Ghent, Belgika) ortak sifatiyla
yer almislardir.

Proje alanmi, Tirkiye'nin  glineyindeki
Akdeniz  Bolgesinde, Antalya kentinin
yaklagik 30 kilometre dogusunda yer
alan ve muhtemelen Geg Tung Gagdi ile
13. yy arasinda varligini siirdiiren Silyon
antik kenti ve cevresindeki koylerden
olugmaktadir. Alan hakkindaki ayrintili bilgi
“Proje Alan” bashg altinda verilmistir.

Ogrencilerden  Silyon antik kenti ve
gevresindeki alan icin bir peyzaj gelisim
konsepti gelistirmeleri istenmistir.
Bu konsept bir yandan bdlgeye-6zgii
gOziimlemeleri icerirken, diger yandan da
benzeri tarihsel alanlara da uygulanabilecek
yontemsel yaklagimlar ortaya koymaldir.

Dikkate alinmas! istenilen konular asagida
verilmistir:

Bolgesel degerlendirme
arkeoloji, rekreasyon, spor, turizm, doga ve
doga estetigi

. JUTRODUCTION

Arazi kullanimu, kiiltiirel peyzaj, tarim,
koy geligimi

Ornegin; yerel halkin da katlimiyla
geligtirilen tanmsal amach hizmetler ve
bolgeye 6zgii pazarlama konseptleri gibi
sirdiirtilebilir ve ekonomik alternatifler

Silyon’un belirli bolgeleri icin mekansal
konseptler

alan ve cevresinde kdyler icin agik alan
gelisimi, yaya ve bisiklet trafigi ve seritler,
ziyaretgi yonlendirme, arz ve rekreasyon
altyapisi, arag trafigi ve arag parki,
gastronomi, ticaret, rekreasyon, ...

Gruplara 6zgi vizyona bagh olarak, daha
dar ya da daha genis bir alanda analizler
yapiimig ve gelecege donik konseptler
gelistirilmistir. Bu nedenle 6grenci gruplarn
farkli olceklerde calismiglardir.

Proje ii¢ asamaya aynimigtir:

1. Weihenstephan’daki Baslangi¢ ve
Hazirhk Asamasi

(Ekim ortasi; internet ortaminda tim
proje katiimcilarina yonelik ek toplantilar
gerceklestirilmistir.

Proje ortaklari ve dig uzmanlar tarafindan
verilen baglangig dersleri, proje alanina
ilk bakis, mevcut ders materyalini tanima,
temel analize baslama.

2. Antalya’daki “Arazi” Asamasi
(Ekim sonu — Kasim ortas|; tim proje
ortaklari ve 6grencilerle birlikte)

Yerel uzmanlann Kkatkisi, proje alanini
tamma (Silyon ve cevresine iki arazi
gezisi), gruplara 6zgi vizyon gelistirme,
mekansal analiz ve gelecege donik
konsept gelistirme, ara sunum.

3. Weihenstephan’ daki Son Asama
(Kasim ortasi — Aralik ortasi; tum proje
katlimcilarimin -~ yer aldigi ek internet
toplantilar)

Gruplara  0zgii  konseptlerin  daha
fazla gelistirilmesi ve 0zel g¢Ozimlerin
detaylandinimasi; Kasim sonunda nihai
sunum, Aralik ortasinda projelerin teslimi.

Giris agamasinin basinda, Weihenstephan
IMLA Ggrencileri, her biri Gg¢ 6grenciden
olusan, yedi galisma grubu olusturmustur.

Antalya’daki “Arazi” asamasinda, Akdeniz
Universitesi'nden yedi Peyzaj Mimarligi
Yilksek Lisans odgrencisi de projeye
katilmistir. Bu 0grencilerin her biri yukarda
sOzii edilen IMLA gruplanndan birisine
dahil olmustur.

Tirk ve IMLA &grencilerinin ve farkl
iniversitelerden ~ Ogretim  dyelerinin
(Weihenstephan, Akdeniz, Ghent) birlikie
galigmasi, proje ve tiim katiimcilara bilyik
katki saglamigtir.

Sonug olarak, farkh proje gruplan
birbirinden farkli yaklagimlar gelistirmisler,
bazilari bolgeye 6zgli pazarlama konseptleri
tizerinde yogunlasirken, digerleri Silyon igin
acik alan tasanmi uzerinde caligmiglardir.
Bu nedenle, bu proje dokiimaninda verilen
sonuglar, 0grenci gruplan tarafindan
gelistirilmis genis yelpazede konseptleri
icermektedir.



CONTENT

b2

JNILIY 139 NOATTIS

02

NOATTIS 0L 3v4

:44

YL NIANENA IHL HIANYXITY
UYINYZAId
NYSY NYINYZ NOATIS 3H0TdX3

G
N

NOATIS 34




PROJECT AREA

Istanbul

PROVINCE OF ANTALYA

Sillyon is located in the Mediterranean
Region in southern Turkey, about 30 kilo-
metres east of Antalya.

The historical site of Sillyon is situated on
a flat-topped hill with a height of 213 m
above sea level, while the rural area around
is only about 50 m above sea level.

The landscape of the surroundings is
almost flat and dominated by grassland
and agriculture, e.g. fields with cotton and
vegetables, orchards with pomegranate,
citrus fruits and — especially in the south —
greenhouse production of vegetables and
fruits.

In the North of Sillyon, in a distance of
about 10 kilometres, the foothills of the
Taurus Mountains form an impressive
background.

Thefollowing settlements and villages in the
surroundings of Sillyon were considered
and analysed within the project:

Yankdy — north-east of Sillyon
744 inhabitants)

Ganakel — south-east of Sillyon
(318 inhabitants)

Eskiyoriik — south of Sillyon
(629 inhabitants)

Sillyon itself, an ancient urban centre pro-
bably from the later Bronze age to the 13th
century, dates from Hellenistic, Roman,
Byzantine and Seljuk eras and loomed
large in this period, but subsequently lost
its importance.

Compared to other cultural heritage sites
located closely such as Perge or Aspen-
dos, the archeological site of Sillyon is
not very well known today and was nearly
untouched during the last centuries — even

though some of the best existing examples
of Hellenistic Architecture can still be seen
here.

Therefore, the vegetation of Sillyon — es-
pecially on the top of the hill —is still quite
natural and wild. Adapting to the differing
local conditions in the different parts of the
hill, a wide range of botanical and faunistic
elements can still be found on the site.

As a result, these natural structures — in
combination with the archaeological ruins
of the old buildings — guarantee unique im-
pressions at Sillyon.

This is why the students were asked to
design carefully developed concepts —con-
sidering the need to protect these valuable
structures and preserve the characteristics
of the site.
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Each project starts with two title pages that introduce the project team and give a short overview about the conceptual idea.

On the following pages the original posters are presented on the left side. On the right side some excerpts from the original posters

i are shown. To guide you through the brochure each project has its own guiding colour that is shown at the bottom of each page .
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VISION

Our vision is to create balance between
tourism and regional development. The
main idea is to create a solution for the use
of the archeological site of Sillyon that is
working with local features and on different
scales by unifying archeology, individual
tourism, identity of the people and farmers.

TARGETS

As an extension to the vision our four main
targets that were built are: Connections,
Identity, History and Archeology, Local
Economy and Tourism. The main target
group that we focus on is: local tourists,
farmers and non-all inclusive tourists.

FUTURE CONCEPT

The future concept is based on three
pillars, which are DISCOVER! - MOVE! -
PRODUCE! They have different focuses,
scales and reflected aspects. Inspiration
for them were typical local features, such
as archeology, agriculture and nomads!
DISCOVER! is located on the Syllion
hill where the focus is on discovering
the archeological ruins by historical
geochaching. Reflected aspects are that
visitors can MOVE! and stay like nomads
and buy local PRODUCTS! or get them as
a present from geochaching.

PRODUCE! includes the region around
Sillyon with the surrounding villages. It
focuses on developing a self-sustaining
region and a regional brand with its own
production. Aspects that are reflected from
other parts are that you can DISCOVER!
region and nomad culture and MOVE! with
Kamyonetwork. It is a specific regional
transportation system realized by local
farmers.

MOVE! is spread on the over regional scale
and it shows how you can move and live
like nomads. Other aspects that you can
DISCOVER! are people and land. Tourists
can also move in hiking groups that are
supplied by products from the local brand.
In this way every part of the concept is
promoting the other parts.

SPECIFIC TOPIC

The main focus is on the regional scale
which means the PRODUGE! level. On
the PRODUCE! level the goal is to build a
self-sustaining region of Sillyon. This is
planned trough applying all three aspects of
sustainability in offering different products
and services, that will be presented as
attractiveness for tourists. This approach
should raise added value chain that already
exists in the region and give it a bigger
meaning. This was detailed in the design
and marketing, and showed on maps
and in a timeline which shows regional
development TROUGH THE TIME...

13
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some
tourist
pass by and
don’t stay!

...few
years ago
I moved still
around like a

CONNECTIONS

> Connect by trails: Nomad trail - Sillyon trail
- Agriculture trail

> Connect Antalya to Sillyon region

> Connect the region itself

> Connect to target group: local tourists, farm-
ers, non-all inclusive tourists
IDENTITY

> Form a self-sustaining village
> Encourage community spirit
“> Support cooperation
> Develop self-confidence ...
> Create awareness
> Promote in public
> Organize nomad hiking tours with local guides
and goats
> Provide nomad tents as traditional accommo-
dation

LOCAL ECONOMY & TOURISM

> Start cooperative production

> Create local brand ‘Sillyon‘

> Create regional production cycle

+> Produce and sell diverse products on the lo-
cal bazaar

10ct/kg

is not
enough!

> Support big diversity of farming products

> Provide workshops and harvesting for tour-
ists, join the production cycle

> Provide accommodation: nomad tents, B&B

> Picnic places for local people(antalya)

ARCHEOLOGY & HISTORY

> Add a new time layer
> Preserve the site, no excavations
> Create a guiding system

> Emphasize interesting archeological points
> Provide market on the site «.......... . weet

Location

Sillyon -
thats where
the cows
S go...

IND IVIDUAL
TOURISM >
e
o}

Current Situation Project

CONNECTIONS

> Connect by trails: Nomad trail - Sillyon trail
- Agriculture trail

> Connect Antalva to Sillvon region

> Connect the region itself

> Connect to target group: local tourists, farm-
ers, non-all ipnclusive tourists

IDENTITY

> Form a self-sustaining wvillage

> Encourage community spirit
> Support cooperation
> Develop self-confidence

> Create awareness
> Promote in public

> Qrganize nomad hiking tours with local guides
and goats

> Provide nomad tents as traditicnal accommo-
dation

Start cocperative production
Create local brand ‘Sillyon’
Create regional production cycle

VoMWW

cal bazaar

LOCAL ECONOMY & TOURISM

Produce and sell diverse products on the leo-

W

Support big diversity of farming products

> Provide workshops and harvesting for tour-
ists, join the production cycle

> Provide accommodation: nomad tents, B&B

> Picnic places for local people(antalya)

ARCHEOLOGY & HISTORY

Add a new time layer

Preserve the site, no excavations

Create a guiding system

Emphasize interesting archeoclogical points
Provide market on the =ite

A A A
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... BRnalysis of Nomads

Analysis of villages, land-use
and infrastructure

> Regional analysis was done for the surrounding of Syllion including the villages
nearby to explore their potential for production and tourism

> Village comparison table with the evaluation of certain criteria gives a base

for planning spatial related future program

Land-use map shows the main activities and structure of the region

> Infrastructure map shows the current state of existing connections
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Around Sillyon hill - stay and go geocaching!

Detail map

Future concept ...

o5 aiggerent

Wi
3 pillars . rects:
o o =
CON and reflectel

scales e PRODUCE

IMLA | MAIN PROJECT II | AUTUMN 2012| KRISTIN BUCHBERGER | BIRGIT EHRHARDT | R(

t i . Wit 3] tht diar = around t 3 gu
scale M) scale T s e : . s ' . .}
. i . o LI1E LW LT Lous kS w I. ol (= Al i o e B an d
Sillyon hill i : over regional scale - B
H B > A5 a4 re i e avaluat n, amping B 5 Y T | Vi, ¥ part pating
focus H focus
discover archaeological ruins move and live like nomads = 0 ed 1n The ar 2O1um. W ps with 2
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> Extension L« ne camplng site 13 a picnic place ring e mark supp.led with L a1l prod-
= reflected aspects ST ed by faod xcAaTed near the fountain. ICT
—a. reflected aspects Fl ! !
MOVE! and stay like nomads DISCOVER! people and land
Buy PRODUCTS! or get them as Supply hiking groups with
present PRODUCTS! from local brand
On the site tourists buy PRODUCTS!, DISCOVER! and recover from MOVE!
Around Sillyon hill - stay and go geocaching! Experience nomad traditions, go hiking!

Detail map Points of interest on the Sillyon hill

> T the hill.

Passive recreation Active recreation

s use is concentrated on the

h small height dista

With the local guide, tourists DISCOVER! nature and history.
= ’

local guide
+ carry goats

+ stay tents

+ local food

+ and histor
= MOVE!

=> unforgettable

impressions

Nomade hiking tour

-:'Trl .-'.'q- ?\—‘ 3 i ! -
E e

™
ng si

Historical geocaching - game for discover-
ing the site > The ta
e st 6zler at the -

> The game sta

Historical geccaching - game for discover-
ing the site

Find bos
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Regional brand

Products and Services!

Future concept ...

1L [ LSS LOwW, 1L QL.

% 3o
staining ¥°9

scale
region around Sillyon

focus
selfsustaining region,

regional brand with production

and services

reflected aspects

nomade
culture
with Kam Tk

R! region and

Self-sustaining region
Targets of self-sustaining
region

its. The
the PRODUCE!

Improve living conditions: create higher
income and develop community spirit

Raise importance of added value chain

set up regional brand - provide wide
range of products and services

Strengthen regional identity

Aspects of sustainability
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Teaching people

Raising awareness

of crop rotation N
I
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Raising awareness
of farming methods

‘Sillyon’

Contribute to solutions for
change - keep the youth in the region!

Create and keep jobs

Enhance attractiveness of the region

Contribute to nature protection and the
ion of natural

0

(
v
-
v
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Cooperative model

>

One possible
starting project

Social Aspects

Raising awareness of cultural heritage

Ecology

nnec- maintenance of
cultural andscape

Regional brand

Products and Services!
The diagram shows variet iiferent pr

nd services that can be provided from one row

markets -\
restaurants

@ cooking courses

camping site accomodation local markets
@ hiking trip accomodation workshops @

@ show production on selling on the website @

the festival .
selling in other sites @

Service types Product types

sillyon  Sillyen

P

Kozagézler |Eski Yorik
\S—

Marketing!

@ workshop - milking goats
@ workshop - making products
selling to restaurants

accomodation supply

market.

U

Sillyon

Zaman asan peyzajlar
...trough the time

20

markebs
restaurants

@ cooking courses

-

camping site accomodation

@ hiking trip accomodation

@ show production on
the festival

Service types

@ oo
@ roducing on their ow
®- .

Design!

local markets

workshops
selling on the website

selling in other sites

Product types

> Design concept is based on the main logo used on all

products and following derived from the main one.

> Complementary logos in a unigue color are created for

each village to emphasize

focus of production.

identity and their

> Complementary logos in the color of the village help

tourists to orientate and find services [(see Master-

plan Ho.2)

. workshop - milking goats
. workshop - making products
selling to restaurants

accomodation supply

market

Sillyon

Zaman asan peyzajlar
...trough the time




Production connections map

> Map shows the connecticons between three levels in the

Masterplan 2025 ..

production chain of the region:

> Row product areas(fields, green houses, animal farms)
» Processed product places(manufactories and home pro-
cessing)

> Zelling points(local markets and shops)

Product chains diagram

> Diagram shows different examples of products created an
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2013 - 2018 -

Planning

Action & projects




Masterplan 2025 ..
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SERVICES

Service distribution map Special regional services Kamyonétwork

an extension to production conections map, service > The product

offered t odation sup-
in each village depending on the plied by loc

on Besides t

rants specia

Workshops

s offering a variety of different worki

llage refering to their domina

craft, cotton picking, cotton pro: ng, diary products, cooking

is distributed all over the region

nt caracter of

Legende > Felated to the donis

the village the worksl are planned

hi®u® grop wood pets, b

tents from leath dhdggogs bair... )

s dominant in the village
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ng all kind of

agh cooking

and eat-like foundation, promoted on

the Nomad festival

ation for work

> Tradition in c

panded from

Eski Yorik
& Konak

v s can bring home some of the
Ganakga. products they made themselves

AND AFTER 20252

S By 2025 stable regional self-organisation
P crean hovass is created!

villages
orehae Use the project and experience &s,a pro-
totype that can be applied to other re-

gions!

Main grazing areas

Locals can show this case study, teach

and tranfer the idea to the surrounding
20 I 9 — 2 0 25 communities!

through th y
eological site of Sillyon)

time (history as connection to the

Service distribution map
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EXPLORE SILYON

en Schwedt

“Maxime Winter

The concept "Explore Silyon™ focuses
mainly to the aspects of research and in-
formation.

Therefore, not only the remainders of the
former heritage do attract people. The whole
Silyon mesa is an impressive countryside
with minor influences from outside. As
a consequence of that, it developed to
an exceptional natural landscape which
offered habitats to endangered species of
flora and fauna during the latest centuries.

The concept uses the existing conditions
and offers a totally new view on historical
sites besides Aspendos, Perge and Side.

As aresult of the detailed analysis the focus
on research and education belongs to four
thematic areas. These are animals, plants,
history and stars. With different designs
and measures to each thematic field it
was able to work out different characters
and therefore a variety of attractions to the
visitor.

A further special feature while " Exploring
Silyon" is the fact that it will be offered
to visit in the evening hours. To realize
this it was important to work out a good
functioning lightning concept compatible
with the different attractions and with less
impact to the close surroundings.

By the implementation of the concept it
was also important in the design to fo-
cus on the usage of locally appropriate
materials. As a result of that statement it
was necessary to work with re-emerging
local stones, gravel, wood and corten steel
used as pavements, decks and for signage
information.

The expected target groups of school
classes, interested tourists or local inha-
bitants will have a unique experience and
unforgettable adventures by getting in-
formation through movies at the agora,
star pictures while talking the starwalk,
informational signage, self-exploration and
the observatory.

An unforgettable trip is inevitable by visiting
“Explore Silyon™.
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YURUYEN TURK

THE WAY TO SILLYON

et Senoglu

Influenced by the culture and the lifestyle
of the nomads the vision is to set up a
network of hiking trails to connect Sillyon
to other cultural sites. The network consists
of three different parts. First of all, there are
hiking trails with three different levels. The
,advanced“-level-trails are located mainly
within the mountainous region, whereas
the ,easy“-level-trails lead through flat
areas. The ,medium“-level is in between.
The second part of the network is the
different locations Sillyon gets connected
to. There are three different types of
locations: activities (natural attractions,
historic sites, religious sites, ...) events
(like hamams, cooking, knitting carpets,
river rafting, ...) and places of interest
(nomad dancing, (religious) festivals, star
watching, bazaars, ...). The third part of
the network are the overnight stays. To
support the local people different overnight
stays are provided in villages along the
hiking trails. Accommodation is offered in
either nomad tents or in existing houses
that are renovated for this reason.

The aim is to set up a few hiking trails
until 2014. The network is expandable and
grows constantly until the year 2025.

The concept for the site of Sillyon itself is
based on the same ideas as the regional
concept. Overnight stays on site will
be provided in original nomad tents or
stone-huts. Two open areas will be used
for events and activities. The tourists are
supposed to explore Sillyon by themselves
and to walk around freely. Only the existing
pathways are mapped, no additional trails
are planned. Additionally, a protection
area for flora and fauna is displayed in the
north of the area. There are no places for

overnight stays or activities and events
within it. Visitors are allowed to go there
but plucking plants is strictly prohibited. To
let the people experience the region and the
culture, an area at the bottom of the site is
evolved into a so-called ‘Nomad Camp’.

The Nomad Camp is a hotspot for cultural
events and activities. All over the year an
entertaining programme is set up. Markets,
events and workshops attract not only
foreign but also local tourists. In addition
to this, a visitor centre and two museums
are installed in three existing huts. The
museums inform the visitors about the
history of Sillyon and the nomad culture.
While walking to Sillyon experience the
beautiful landscape, the hospitable people
and the nomad lifestyle.

Feel Sillyon by discovering, smelling,
touching and watching the unique site!
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While walking to Sillyon experience the beautiful landscape, the hospitable peqph arti the nomad lifestyle.
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Location §

R

FUTURE CONCEPT
MASTER PLAN

) Faunaand Flora protection area

) Overnight experience

@ Attraction / Event / Activities
Access routes

Phase 1 - 2014: location 1
Phase 2 - 2018: location 2,
Phase 3 - 2025: location 3,

.easy"level-raislead through flat areas. The ,medium-level i i between.

The network around Silyon consiss of tree diferent parts. Firs of all, here are hiking il with three lgious)festvls, star watching, bazars,

diferent levels. The ,advanced"-Jevel-trals are located mainly withn the mountainous region, whereas the  The third part of the network are the overnight stays. To support the local people diferent overnight stays - mapped. I the firt step unti 2014 five places for overnight stays and one place for events and actiites
Jong th
P

Hiking tral
“The second part of the network are the difeent locations Sillyon gets connected to through the hiking tras. - houses that are renovated for this reason.
‘There are three diferent types of locations: actives (natural atractons, histoic sites, religious sites,
events (ke hamams, cooking, kniting carpets, rver rafting,

) and places of nterest (nomad dancing, (re- year 2025,

) The aimis o set up a few hiking trail unti 2014, The network is

Based on the analyss fiteen places forovemnight stays and five places for events and activies have been
in either nomad tents o in existng - will e evolved.The other laces are planned to be developped fo the second and th third step. Only the
no ionall flora and fauna
dable and s inthe north of the area vt
Visttors are allowe 10 go there butplucking plantsis tity prohibited.
. .
o, .
. Ceee
M

LOCAL CONCEPT

\*4

MOVE
- FREE WALKING

The toursts ar free to explore Silyon by themselves. I the visitor

- OVERNIGHT STAY

1o sleep in orginal nomad tent and the other s 1o stay in design-huts ~ two unique pieces of brand new Archiecture, the sole foreign design
that are more comfortable and exclusive. Two design huts are provid-
ed and are meant o afractfourists with higher budget eves.

Onthe sit there ae two diferent possibiltes to say ovenight.One s The overnight stay on Silyon is a special experence, enhanced by

butonly some hints for orientation are marked. The map is interactve:

number ofvsitors also overnight.

Hiking, walking or trollng around the sie
elements on the plateau. Two of the fifteen locations were selcted

map of Silyon. The aim s for people to experience the exiusivity, when
The aim is to provide the “FeelSilyon-Experlence” to a very imited ~in the existing ruins, former houses of the long gone civilsaton. The

10 hosttwo *plugein” huts,

huts are specifically designed for these locations, and meant for a
more exclusive overnight experience. Part of the roof is siding back,
leaving a view over the igh sky.

Location 8

ot e vl
EXPERIENCE
- FEEL SILLYON
+ ACTIVITIES AND EVENTS

AR &
REE W AME DR
Nomad camp

), One of the attraction is “star-watching”. There are two open spaces
the feeling to be alone in order to enjoy this exclusivity. “Feel Sillyon” on site, which can be used for this attraction (location 9 and 10).
means discovering, listening, smelling, watching, touching the site These are surrounded by vegetation and the people cannot see any
and its surroundings. To make the people “feel Sillyon" the impact on landscape except the sky. The border made by branches defines the
the site is kept as low as possible.

area and fo the structure th existing stones are used. These brighty
o letthe people experience the reglon and the cuture belongingto .

an area at the bottom of the site s evolved Into a so-called ‘Nomad

Camp'. i a hotspot for culural events and activies (see ‘Specific
Topic).

chalrs are lent o keep the impact low instead of building exteriors,

which s fixed on the ground. Also the ivestock can into his place to
keep the current ground conditon

Along the route and on Silyon the real Nomad ovenight experince
takes place in newly design tens. These tents are a reference to the
traditional ones used by the Nomads. The main material consists of
goat skin and wood beams which hold the structure. For the tourists
‘comfort, a smal platform clevates the tent fom the ground level

IMLA 2012 Main Project Il Sillyon // cultural Heritage and Landscape / YORUYEN TURK - THE WAY TO SILLYON

Students: Buket Senoglu | Alessandro Vino | Anna Laser | Kanako Tada

% Fauna and Flora protection area
&) Overnight experience
@ Atraction / Event / Activities

Phase 1 - 2014: location 1,5,8,10,12,14
Phase 2 - 2018: location 2,4,6.13,15




§PECIFIC TOPIC: NOMAD CA

'
' 5 reasons to evolve the stadium area into a ‘Nomad Camp’
« HISTORY: in former times the area was also used for events.

ecsooeo0e?®
« LOCATION: visitors pass by automatically when going to the top of the hill

« ACCESS: easiy access, located on the lower level of the site

PR KA oo o
« TOPOGRAPHY: flat area, ideal for events and workshops
C

i
+ BUILDINGS: existing huts which can be restored and re-used
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5 reasons to evolve the stadium area into a ‘Nomad Camp’
HISTORY: in former times the area was also used for events

+ LOCATION: visitors pass by automatically when going to the top of the hill
I e

[ [,
.B«\ﬂ\nnr
CONCEPT “NOMAD CAMP"

Open space v stadium area

[ s

i
i
I
I
:
| ACCESS: easiy access, located on the lower level of the site
I
i
i
i
i
i

The offers provided by the Nomad Camp consist of four parts:
Information, workshops, events and markets. Information is

provided during the whole year. Workshops, events and markets
are mainlylinked to seasonal changes

= TOPOGRAPHY: flat area, ideal for events and workshops

Workshop: Nl @

°
Spe n

ummer events: HEN ®

+ BUILDINGS: existing huts which can be restored and re-used
{f % M

<INFORMATION>

Markets: mll @

Information centre &
The three existing huts withn the stadium area, are rebuit and used as museums

permanent exhibition
and asvistor information centr, One of the huls shows the history of Silyon, in
e hutthe nomad cuture s explained and n the third hutis @ smallinformation

<WORKSHOPS>

In origina nomad tents visiors et to know the nomad and the turkish culure
Different thi
point where toursts can collect information materal (e.g. maps, programmes)
concerning th site.

year)

are; cooking, making music, dancing, kniting carpets, leaming turkish, doing
handicrafts, making jewellery and building up nomad tents.

comber

From mid-De-
month during three days.

<EVENTS>

Inthe middle of the stadium area is enough space t build up a stage for evens.
Possible events are concerts, nomad dancing, theatres, open ai cinemas, -
eras, ec. Along with those events there are  few concession stands and snack

bars installd for the spectators to buy food and drinks. Local people can be
Integrated in cooking and selling their own food

<MARKETS >

Eisigl=

Local peaple from the surrounding vilages sel thei handicatts, carpes, ewil-

lery, souvenirs, Gooked f00d, vegetables and fruits in the Nomad Camp during

<TOPIC WEEKS>

CONCEPT "“NOMAD CAMP”

The offers provided by the Nomad Camp consist of four parts:

the market season. The market atracs foreign touriss but aiso locals and thus.
acts as a meeting point,

'SEASON: The warm summer season is ideal for siing outside i the evenings
times & week.

Information, workshops, events and markets. Information is
provided during the whole year. Workshops, events and markets
L]
° L ]

Four times a year during high season so-called ‘Topic Weeks' take place. During L4

e whole wekafesivas organised it ko 103 soc o, Workshops, @

L]
L]
L]
L]

are mainly linked to seasonal changes.

food weeks, etc

(workshop: playing and building instruments/dancing, events:concerts/dancing
events, market: instruments, CD's), nomad weeks, hellenistic weeks, farm weeks,

image of information centre

MARKETING

Part of the vision includes the interaction of locals. In order to
increase local economy a serie of products will be established
as local brand. The cotton crops are common in the surround-

ing lands of Sillyon. Locals will harvest the cotton to produce

image of event
t-shirts, this idea will boost the micro-economy in the villages.

Another aspect of the marketing concept is the thematic web-

page. The web page will display all relevant information for tour-
ists, such as booking procedure, activities and overr night stay
along the trails and history of the site.

There is also a function “down road”. For example the “special

map* or also the calendar of the Nomad camp, the trails indif-

ferent levels. The user can check and chose the hiking trails
depending on their time schedule or group conditions.

Additionally the visitor can leave some reviews on this website
and share the individual experiences.

Also the SNS (social network system) is also considered for the
part of marketing strategy. And Apps for the smart phone.

This interactive approaches could attract the people who are
looking for some alternative holiday and experiences in Turkey.

Workshop: I @

Special summer eveniz: [l @ | Marke:s: I @
o

Information centre &

permanent exhibition

= N




ALEXANDER THE GREAT
COULDN'T CAPTURE
SILYON! YOU CAN!

Pio Brown
Costa Rica
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VISION

This concept includes a vision of 3 different
scales: a wider scale for the region around
Antalya, a scale in the region of Sillyon
with 3 villages around it and one about the
site of Sillyon.

To strengthen the region around Sillyon and
create connectivity with the surrounding
region, Sillyon will be part of an archaeo-
logical Network with other historical
sites of Pamphylia. This will encourage
people to visit the region of Sillyon with all
activities that will be implemented on site
and in the villages to let visitors experience
the traditional Turkish life apart from the
typical touristic big cities.

MAIN TARGETS

1. Improve network & connections
2. Attract tourism

3. Sustainable development

FUTURE CONCEPT

To attract tourism, traditional activities,
sport activities (walking, hiking and biking)
and events (Hellenistic, Byzantine, Roman,
...) will be created on site and surrounding
villages. Information will be provided
too. Brochures/maps will be available for
tourists, supplemented by information
signs on site and for dangerous areas.
Focusing on sustainable development,
tradition will be maintained, jobs will be
created for local people (guides, security,
guesthouses, shops, drivers, handmade
products).

A centre of awareness for locals will
be implemented in the villages to raise
their awareness to the importance of the
historic heritage and to help preserving the
area and avoid pollution.

Language education will be provided too
to improve the communication between
tourists and locals.

Using agriculture, abandoned houses,
will of work, unemployment, the fact that
local people are open to tourism and finally
knowledge will help to achieve those tar-
gets and find solutions for the problems
by creating jobs for local people, activities
for visitors, using the built heritage and en-
couraging young people to stay.

SPECIFIC TOPIC:
INFRASTRUCTURE & CONNECTIVITY

1. Archeological network:

Combining Sillyon into different round trips
starting from touristic cities with tickets
valid for different sites and for 2-3 days.

2. Regional scale:

- creating footpaths, biking paths &
parking lots

- improvement of roads & public transport
from Antalya and surrounding villages

- Bed & Breakfast, traditional products,
new experience for tourists

- raise awareness of people (use of built
heritage, school of Yankdy)

3. Sillyon : easier accessibility &

tourism infrastructure

different paths to go on top depending

on difficulty

improvement of walking paths

- orientation & information signs

- shops for brochures & tickets with
services (parking lots, café, toilets,...)

- connect the region with bus stops on
site
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Main Project Il Archeologic Site Sillyon

Alexander the Great couldn’t capture
Sillyon! You can!

The concept includes a vision in three
different scales: a wider scale for the
region around Antalya, a scale in the
region of Sillyon with 3 villages around
it and one about the site of Sillyon.

Capture History, Experience & Pleasure of being

with people...

To strengthen the region around Sillyon and create connectivity with the surrounding
region, Sillyon will be part of an archaeological Network with other historical sites of

Pamphylia. This will encourage people to visit the region of Sillyon with all activities that will Slogan

be implemented on site and in the villages to let visitors experience the traditional Turkish . . ) . ‘

life apart from the typical touristic big cities. For us, the slogan is an important tool to attract people to come to Sillyon’s region, creating a
relation between a historical and catching person: Alexander the great, and the verb ‘capture’

This will make people stay in Sillyon and not only pass by it, and go from Sillyon to the with its different meaning by capturing the moment and a picture.

surrounding villages.
AREA ANALIYSIS

i ECONOMIC

In the region of Sillyon, agriculture is diverse: Cotton, corn, tomatoes, oranges, citrons, cucumber,
wheat, pepper, eggplant and olives. There is also intensive greenhouses agriculture. Farming of
cows and goats is also a common activity for the region.

The inhabitants of this region have knowledge about oil producing and cotton products but they
are still dependant to selling their raw materials to markets.

INFRASTRUCTURE

Not only roads and infrastructure between villages and cities are missing but some of the existing
roads are in a bad condition. Public transportation comes only twice a day in some villages. For
tourists, information about the region is missing but also tourism infrastructure.

SOCIAL & CULTURAL

=Local people don’t know about the history of the site, the historical heritage and its importance
which explains the pollution of the site.

ANTALYA AND OTHER ARCHEOLOGIC SCALE ANALYSIS MAPS =An analysis of the distances between each site and Sillyon and the different type of historical sites

(Wide scale)

=Infrastructure around Sillyon: condition of roads, connection with the public transport system,

P economical aspects of the region, different type of land use (regional scale)
L4 t
. —
. e < =Conditions of ruins, different possibilities for accessibility, landscape and vegetation on site
- AT em - (Sillyon Scale)
~ L o3 2

=Houses are made from stone, wood and concrete for new buildings.

k' — 2 > =All those analysis will be used to get to the future concept
- . - .- A
- - ee Rres e —- SWOT ANALISIS
SILLYON SITE SCALE ANALISIS MAPS STRENGTH WEAKNESS
- Location: close to touristic areas - Road infrastructure & difficult accessibility on
- Historic & Valuable area the site and to the site
r - Existing buildings/ structures from - No services (souvenirs shop, WC, parking...)
|—] different times - No information about the site for visitors
B _' - Point view to the surrounding area - No control gate & no protection of the site
“ - -Local people are welcoming - Education of local people about the site
o m 5 - Danger on site (cisterns, cliffs..)
- Lack of signs
. THREAT OPPORTUNITY
~ — = 3= o
= ‘ - Damage of monuments from usage of - Create connectivity with other sites
local people & animals - More attraction to Antalya
REGIONAL SCALE ANALISIS MAPS - Cliffs crushing down - Sport & cultural activities for visitors
- Lack of attention of tourism ministry - Economic / Social / Educational
(forgetting about the area) development of the area
& -Involve local people (activities & jobs)
s 1 - :
B e 3 . ¥ /
o
.y =3
R — Nazl Gal Pio Brown  Shérine Grandin Theresia Pfau

Ingrid Schegk  Fritz Auweck  Steffi Gruber  Veli Ortacesme  Harlind Libbrecht ~ Ahmet Benliay

Grazing B Mo vegetation B Titage @ veter soure A
Meadows Shiubs Raxk vegetation/ Vi 100
=i Dy herbs Borders of T |_“1|
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Main Project Il Archeologic Site Sillyon

Master plan

Improve network & connections

The first target is to improve the connectivity between Sillyon and the region by...

* Creating historical network round trip buses around Antalya with tickets for different sites
* Improving public transport from Antalya and surrounding villages

* Creating Footpaths & Biking paths

* Improving roads and parking lots

Attract tourism

The second target is to attract tourism and give visitors a reason to stay in the region by...

e Adding Activities on site and in surrounding villages (cotton / flour/traditional
clothes/pottery / farming /agriculture/ cooking) and sport activities (Walking, hiking and
biking)

* Providing information (Brochures, signs, maps)

* Creating events (Hellenistic / Byzans / Romans / Kids)

Sustainable development

The third target is to develop the region in different ways by ...

Maintaining tradition - Create jobs for local people (guides, security, guesthouses, shops,
drivers) - Hand made products

 Preserving the area - Improvement of site done by local people - Avoid pollution (smell /
sound/ air / water)

e Education - historical, geographical, language education of local people - Awareness for
locals & kids to the importance of the history heritage

Using agriculture, abandoned houses, the will of work, Unemployment, the fact that local
people are open to tourism and finally the knowledge will help to get to those targets and
finding solutions to problems by creating jobs for local people, creating activities for visitors,
using the built heritage and encouraging young people to stay

Round Trips
Kargihani & Tolhani well-preserved caravanserais
Etenna rock graves & bath
Seleukeia Agora, an open space used for markets and
public meetings
Selge Theatre & Agora
Perge Street with columns
Sillyon flat-topped mount & Hellenistic buildings
Aspendos Theatre, performances are still taking place
Isinda Theatre & Sarcophagi
Termessos Best preserved ancient cities of Turkey
Ariassos Well preserved City gate
Sia Acropolis castle & Theatre
Susuzhani han
Milyas Agora & Bath

Advertising & Marketing

Video, email, media, Inbound marketing will be used to encourage people to come to the
area by producing advertisement on television, radio, emails, roads signs...

On another hand, with all the importance of social network on the internet, pages will be
created, groups and videos on YouTube and Facebook, to invite young people too.

And finally, hotels and travel agencies should organize tours and combine the region of
Sillyon in their program to let tourists visit it.

Alexander the Great couldn’t capture
Sillyon! You can!

Archaeological Network

=
-

. . . R/ 4
Creating an archaeological network will be a way >
to attract people to visit different historical site &b =

P ) . . £ A e

and combining Sillyon in those trips. Starting from - =
touristic cities like Antalya, a round trip tours will 7z - B
be organized with buses after buying tickets that i 2 .,
are valid for different sites and can be accessible i s

for 2 or 3 days. St - ry

Tours will be divided in 3: Eastern, middle and western routes. They will be connected to each
other and give people the choice to combine different tours together depending on their choices.

Regional /

J
In the regional scale, there will be biking and walking paths p
passing through the villages and the site. Roads and public =

e
transport system will be improved too. '\’
There will be rental bike stations and bus stops in the )
villages connecting them in the region around Sillyon. Rental
bikes store will be running by local people and located in '
every village around Sillyon. Tourists will be able to take
bikes from one village and return it to a different one.
Parking lots will be installed and some built heritage will be
used as action areas to implement some activities for
tourists.

The local people will get also possibilities to offer bed & breakfast and to sell local traditional
products and food to improve their economy and let tourist experience the real traditional Turkish
life

A cultural center is very important in this region to raise the awareness of the people, the school
in Yankdy will be used for this matter and an abandoned house in Canakci to make local people
more aware about the importance of the site and let them take care about it that will lead to
encourage tourists to visit the area and earn additional money besides agriculture. A
gouvernemental, cultural and financial support will be needed here to begin this project of
awareness but it will lead to develop the area and let people run their own work and business

Sillyon

In the site of Sillyon, the accessibility of Sillyon will be improved, this means there will be three
different paths to enter the site, one main path (easy two walk), secondary paths, ( a hiking & a
difficult path) and one hard path with some difficulties to walk. Walking paths will be improve
for an easier accessibility.

On site, up the hill will be one main path which crosses the historical spots. It will be possible to
discover the site besides the main path, orientation signs will be added for the location of the
visitors and the surrounding historical and interesting spots. On every historical spot will be
some information. There will be some view points and sitting points.

Visitors have to be careful because of some cisterns and gaps in the ground. Security signs will
be added next to dangerous areas.

The activities, people can do around Sillyon, will be walking, hiking, biking and climbing. On the
bottom of the hill, there will be a café with a touristic shop and parking lots. This shop will sell
the tickets of the archeological network and also offer some brochures, one with an overview of
the network, one with an overview about the region and one with an overview about the site
itself. In this shop, local people will be able to sell traditional products with all it different kinds
from vegetables to cotton products.

The site will be connected to the region, cities and sites with buses going around too, a bus stop
will be added to provide shadow and some seats.

Nazli Gal  Pio Brown  Shérine Grandin Theresia Pfau

Ingrid Schegk  Fritz Auweck  Steffi Gruber ~ Veli Ortacesme  Harlind Libbrecht ~ Ahmet Benliay

Metwork Proposal
—  Western round trip
e Mididl round trip

— E3stern round trip

——— Connections between round trips

Infrastructure around Sillyon

s PUbllic Transport Circuit
Improving Roads
—  New Biking and Walking Paths
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Activities

m Climbing area

Biking path

']?

angy

Alexander the Great couldn’t capture
Sillyon! You can!

Walking path
(easy path)

Walking path
(hard path)

Hiking path

Main Project Il Archeologic Site Sillyon

Point areas

q View point
-3

Parking lot

BREEE:
i !

. Iﬁwprove walking paths
« Creating 2 ways to go on top of Sillyon depending on difficulty

)@ !

{ iz' — ‘ .
. 4
'Jv [ ! - /,. : -
: ! Information point
; b | : .

O Restaurant
« Old entrance of the site Info & orientation signs D
Bus Station
Map of Sillyon
mm [ain path mmmmn Perimeter view path == Area for cultural activities A
Secondary path mmmmm  Secondary difficult path I Area with good view points e

Viewpoints on Sillyon
* Binoculars

« Sitting spots

« Signs for security

Improve roads o « Public transport & Roads (yellow)
Creating walking & Biking paths « Walking & Biking paths (Black)
Public transport « Parking areas (Green)

Installing Bus stops in villages « Proposals (Red)

Biking rentals

« Improve Café/Pepsi (Shop, Café, WC)
* Information Center + Brochures and
tickets selling

Bed & Breakfast
Restaurants with local food
traditional products shops

« Parking lot
Local market « Selling traditional products from local
* Cultural & Awareness center people

Rehabilitation built heritage « Bus stop connecting the site with

surrounding sites and cities

Cultural Center

*  Educate people about the site

+ Awareness about their villages

« Traditional products and activities

« Governmental support (financial & cultural)
« Running by local people

Restaurant/B&B Bike Rental Shop

* Running by local people * Running by local people

* Serve traditional Turkish food « located in every village

* Offer rooms for tourists * Return bikes can be on different
villages

Nazl Gal Pio Brown  Shérine Grandin Theresia Pfau

Ingrid Schegk  Fritz Auweck  Steffi Gruber  Veli Ortacesme  Harlind Libbrecht ~ Ahmet Benliay
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BACK TO SILLYON

Ahmet Akay
Turkey

Jan-Niklas Jansen

- Germany

Maria Ziegler |

Germany
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Roman Knorr

Milkana Mladenova

Bulgaria

VISION 2025

In 2025 tourists and locals will know Sil-
lyon as a cultural heritage site in the rural
area of Antalya. There are possibilities for
all age groups to experience the history
of the cultural heritage site and as well
nature, agriculture and local traditions of
the countryside. By the raise of tourism
potential also the rural villagers could
gain profit and improve their economic
situation.

TARGETS

The main targets are:

1. Development of rural area by Pamphylian
Path (marketing strategy)

2. Development of infrastructural network /
transportation possibilities

3. Development of agricultural tourism
(gastro tourism)

REGIONAL FUTURE CONCEPT

‘Follow the Pamphylian Path” and ‘Cycle to
Culture and Countryside’

One of the main targets is to initiate the
rural development process in order to
support the local people.

With the regional concept we want to
attract people who visit the area Sillyon
by the help of the ‘Pamphylian Path’.
Located in the plain coastal area east of
Antalya the path connects the historical si-
tes Antalya — Perge — Sillyon — Aspendos
and Side. Therefore we as planners deci-
ded to create a bike path that is doable for
everybody. It is following the idea of the
hiking path ‘Lycian Way’ west of Antalya.
The connection of the well-known cultural
heritage sites Antalya, Perge, Aspendos
and Side can help Sillyon and the rural area
along the path to become more popular.

Rural Development by the help of a new
regional path

The ‘Pamphylian Path’ also connects 17
rural villages on its way. The cyclers will
pass them while following the path. They
will have the opportunity for resting and
get to know local traditions. Due to this
fact new economical possibilities for the
villagers are initiated. They can do gastro
tourism (offering local specialties...) and
provide other touristic needs (transporta-
tion, information...).

The ‘Pamphylian Path’ is the frame
condition to guarantee a successful impro-
vement for Sillyon.

LOCAL FUTURE GONCEPT

The local future concept includes the spe-
cific design for the development of the
Sillyon site. For the planning process we
divided the hill into four different levels re-
garding to the topography and planning
intensity. Each level has an own name to
point out the main design background:

1. Level I: ‘Arrive’

2. Level II: ‘Stay and Relax’
3. Level lll: ‘Discover’

4. Level IV: ‘Explore’

The Sillyon hill is a wide visible landmark
and has its own identity and spirit. While
walking on the hill you can feel a special
atmosphere. The transience of humanity
and the freedom is omnipresent. Our main
target was to create a reduced design with
the aim to preserve the individuality and
the characteristic singularity of the place.

The intensive parts of the local planning
design are situated in the lower levels. The-
re is already some infrastructure which

we want to use and expand aware. From
bottom to top level, the impact caused by
the design gets less in order to protect the
unique characteristics of the historical he-
ritage.

All levels are connected by a new develo-
ped route, based on the existing goat paths,
which includes all points of interest about
history, flora and fauna. The route is adap-
ted to the local design. We focused on a
very reduced design with local materials.

Level | ‘Arrive’:

In this level all necessary needs and requi-
rement will be covered by the new design.
Besides the improvement of the existing
road we planned to create a central square
called “Forum Sillyon”. Surrounded by an
new information center, e-bike station, the
existing “Silyon Café” and a new parking
area. All these facilities in combination with
the square will create a friendly welcoming
situation. A market area for local product
sales will be placed at Forum Sillyon and
can also be expanded in direction east
along the route if more visitors come to
Sillyon.

Level Il ‘Stay and Relax’:

The level is divided into 3 areas: a resting,
consumption and an accommodation area.
In the resting area we designed the existing
terraces to offer possibilities for having a
rest in the shadow. In the consumption
area and the accommodation area the old
shepherd houses will be revitalized in the
local architectural style. They will have
different uses. One will offer a little restau-
rant another will be a sanitary facility. The
houses in the north will be used for ac-
commodation. A very limited number of

overnight guests can stay here. During the
night we planned to have an illumination of
the ruins next to the site. So people can en-
joy the view while sitting on the terraces in
the evening.

Level Il ‘Discover’ & Level IV ‘Explore’:
Afurther installation will be implemented in
the existing tower, which is adapted to the
idea of a reduced design not harming the
historical spirit.

In order to improve the accessibility of the
levels some higher vegetation will be re-
moved. At the top level there will be two
design aspects. One is a wooden walkway
which leads the visitors round the historical
structures in the area of the hellenistic
building. The second is a wooden viewing
platform at the old round tower. It will al-
low the visitors to sit down and enjoy the
beautiful landscape scenery.

Due to the characteristics of both terrains,
warning and information signs will be in-
stalled. The design of thesigns is inspired
by the existing ruins and artifacts using
lime stones with inscription numbers to
show areas of special interest. Ther the vi-
sitors can gain information about the flora,
fauna and history via brochures, group or
audio guides.
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Vision - Strategy - Analysis

Vision & Strategy - Sillyon 2025 SWOT - Analysis
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Main Targets - Subtargets - Target Groups
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Target Groeps

n general the twpe! goups e mead b e Aatoncal n
wel 35 sporty pecole Tl bhe n e afbve and cytle 4 b

e ad cofied mferested owishs and ocals e
iige of Te Pamshylan PEh g8 5§ oo pall

The ipcals of Amcaya and ifs Surroundng o Turks e DEnes rowinces Come in S8yon 1 eam mone aoul Tew ncal
Fistory. Among hem are geographers, archeologils. school classes o shuderts (o go to the sde e hatoncal esucation o
sciene/ esearth

The toursss of e Paiess i ALadya and O coasfies get 19 know 30001 D Fampiphan Pah by aveinsement and by
about Saiyon (Perge, Aspencos and The htel management. agencies o the imerne? homepages g fmaIon IC
srerested people aboul Moy acthbes | | ardd nafre ot %1 i Pe sarmoundng. The people ' banspores Ic
e camiral hertige 4 of Me Pamphnyian P by Do o cir renal The ctves users of e F phan PaB can g 1T
e places by Sice or e-bike. A targel Qroups Can enjay natune, ndscape, tutee and gef i know the Turesh tadions
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T3e map shows e azciemt Foman piosinzes n 300 4.0 0 Gaata n the Roman Empine iviaked]. S22 the prae nos Famobed 2 & mapae, 'when if had (s greaies espansion and
s 0f P 1w atwn charged inder ha it emgeanis. 17 e presdois cennmias, 50 mast of 13 ime o B 2d5R00E, the mEizn Pam-
el 18 coastal plan selrool ary rounkarous s B0 Do by ying a7 a2 e curean] b of e Tudae® psinces (Dlack dasted bre

The ezt of water bodizs show thal the water coming from the Taurus Mourtaing = widdly used for migation in agricuture. 4n extended grid ol
rmgalion canals was crzated to supply water for aranie land and greennnus:s produchion, This snows akso the great mparlance al agneutiure and
15 inllugnce on e landseacs of the segion

From the lower to the lop leved the planning in-
tensity decrezsas. In the lowest leve! there is the
srival Bed (Cate]. sleets, Pouses and slabies, in
1he second level thee are unusad and raned she-
pherd houses and a functioning histonc fountain.
In i Brd and Mg 41 favel Bhe Pumsn imgact @
18Nty &5 Iow b wery low. There are only goar mails
and ruin signs. The atmosphere and fesing in the
el gels mane natural and liberated with decrea-
sed planning anfensily towanss the o

Cale iy B iowest leved

L0 DA iEnsy 31 408 foa devel

[ LEVEL&: Very low intensity
[0 LEVEL 3: Low imtesity
[ LEVEL 2: Medium intensity
I EvEL 1: High intesity
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. Z—2L  Follow the Pamphylian Path

Creation of a New Regional Path

- - &% L
i F_ I T
,, 1

Regional Future Concept

10546 8.C. Pamphylia was conguered by the Persans and sayed n Pr-
san ompiroun 334 8., when Aexander ha Gea occupied Pamhyia

The Lycian Way - Best Practice and Iniciative Idea The Ancient Region Pamphylia

" i N L - vas opined. s 50 um mohyla means land of all ibes a5 It was under varous leaderships ke Lydcs okrai
y e P e R i st i i o 2150180 Parpvibbngr o o i

oo T v it 0 the fllwingcontres o Plolemies and Seeucis occupied
ranges,

Pamphylan coastl pan. The igrants have been Iad by Mopsos, Kaihas and

Amphiochos, that are called he founders of the most important citles Perge, Siyon, 10191 8.C. Anlochos N was defenod by e Romans.

Times), i an Aspandos and Side ofthe ancien Pamphylan rgin. 10188 8., the Pamphylan s were fay declared 0 be I th Perga

side of Al e e o

101133 B.C. th ast Pergamon ki becueathed the regin to te Roman

comnectons ot s and 1o he Gegk and.In th northof hse cites, herear he

Figh mountains Taurus iha prevened atons 0 th nother tgion P (exept o
Selgeand Termessos). prtection rom the Romans Pax Romand),

Pt vt ws sty vy sl 585, RO MR

Howsve tere have avays been close rade connectns between Perg, Silyon,
Aspendos and Sde (s, Peutingermap, which 5.3 capy of  Roman r0ad map of 3

province by e Romans.

Main Locations - Historical Sites on the Pamphylian Path

Aspendos Silyon
ok Hau, Obia, Magycos, Lybotem-Korme, Logon, Cotenna,  nthe 2nd and g century AC. Aspendos was an mpartant ade centre xpressiv andmar il (259 m above seafve)
Korakesion,KalcasenirKalsi, Kesal,Justilanopols, Hamaa, Erymn, Alra-Han,Elena, Krg espacialy sl o, i, orses and wi Silyon was on o the most important ciles of e anlen Helensic
pnylan Pth a they are ocated n 1 mountinous Taus egion. « Fourfamous andmarks: e theale, th stadum, e aquecuct anphyia
numpheu (artficil goto) and the agor In Byzantine s Sityon was residence of e bishop
1o guarantee e = Neatby Roman Eurymodon Bidge, econstucted n th 130 century Fiom e 130 - 14 Crtury A0, Silyon was faly abandoned

capabity 1o make the pah by bk witoutspeca fort. = Bestpresored st of antquiy (155 by the Greek arcet Zenon) Therear emais of ity gates, a stadim, an

 Unt ecenty th teato was i i us for concers,fostal an amphihear and an odeon, a tompe istems, a gymnasu, a small

e vt (ou Trkish qovernment suspendod futhr shows e 0 mosque of e Saucs perode

caused damages)
New modem Aspendos Arena was consiuctd 1 hid open air heatrs

Amphitear n Aspendos Landmark il o Siyon

Perge Side
Thers s an aropols dating back o the Bonze Age
Home of the ancent Greek mathematcan Aplorius of Perga
s s includea theate, a gaast,  tempe of Artemis
and two churches

Famous templeof Artemis located utsidethe town

Founded in 1405 B.. (Side means pomegranade n ol Anatolan
language)

Geagraptica posion at he coast made S an important rade cente
Inantquity

Grea s are among the mostnotadle n Asia Minor: s of ide
Inclue hre temples,an aqeduct, and a nymphacum, agora

and tempes

hersat colossal ins of a teave comple. e agest o Pamphyia
bult much e @ Roman amghtheatr

Avcheologcal it o Psge (Mai stee) Auis of the Apolon temple

Mosque o the Safucs period

Peripheral villages - Rural Development with the help of the Pamphylian

The Pamphylan Pat s an instrument to bing the peope o
the rural aras. The path il ead the paople rough th rural
vlages of the counrysice

The Pamphyian Path incudes beside Sityon also th istor-
cal tes Perge, Aspendos and Side, which are wel vised and
Known by tursts. A network of these ocatons can el o i
e the interet fo Silyon as  cutural hertage st and atac
people 1 go there. Advetsement and promotion f the Pam-
phylan Path cansupport o enerate atention forSlyon.

The Pamphylan Path connects th istoica ites Antlya, Page, Slyon, Aspendos and The path givs possbites 10 xplore he countrysde of Anaya. As e and suppy of other ot neds:
17 ilages ke,

iness. « offriog ransportaton and chargig
gastotoutsm: stations for ¢ bes

“The Pamphytan Path route coud be cone a5 @ whole of i sectons. 1 he man locations informatoncenters | museums.

selin regional aricuural podicts o handmade products

. s
4 ofeing radtonl local spciaes © catés and estavans

Hordof gots lolowing peope

Tansportaton by bus i Sylon

‘Anmet Akay | Jan-NiKias Jansen | Roman Knorr | Milkana Mladenova | Maria Zegler Main Project Il 1 Silly d Landscape | Visions for Region of Antalya, Turkey
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The Lycian Way - Best Practice and Iniciative ldea

in 1999 the Lycizn Way - fie name refers 1o the old ancient provnce Lyca - was opered. I is 3 509 km
ong pathway along e cozet of Lycia from Fethive 1o Hissgandir nearby Anfalya. The long distance tresding!
niking path connects a mamber of resioncal sites bt akso nual vilages and scenic ndscapes ke mounian
ranges. O the route you can stay in pensians, smad hotsls or on camping places.

A e Lycian Way i ong of the 160 most beauting leag distance paths of the wodd (Sunday Times), £i5 30
eempiary role model lor the contineabon of the way and the creation of 2 new regona path in the eastem
sce of Anlabya

I 546 B.C. Pamphyla was oonguened by ™ Persasd and Slayed n Pas
sian gmgem unnl 33+ H.Gowhen Alearder the Great accupsd Pamptyia
Fle did ol manage 1o capiure Silyen 2% Asgendos and Pergs Fad Been loa
celenayg

From 321 - 200 B G, Parmphytia bedonged 1o e empice of Ipscs

In 2 lodigwing cermunes @so Pisiemees and Saleulads oorupeed &

The Ancient Region Pamphylia

Famphyla mears kand of all in0es as § was under vanius leadershios Nie Lycics,
Persiang, Gresks, Ploemees, Saleucides and Romans. The frst seftiens were Gresk
gfter T Trogan 'War (1200 B.C.1. They lound excelient ising condibions n the nutnent
Pampindan coastal plain. The immgrants have been led By Mopsos, Kakhas énd
Amphégchos. that ane calied e lounders. of the mos) srporiant cties Perga, Silyon,
Aspendas and Side ol the ancien! Pamphylian mgion

In 191 8.C. Amteenhod Il was celeated by Te Romass

In 188 EC. the Pampirgan ches wie fnaly Seclared it be n M Perga
I thie middie of Se 2nd century B.G. there was addbonally the founding of :"3:' 5';'!:"?1 Eaei 5_:??"'2“4 e be EEF-?'E'i:"!T wheLR reason Analos Il
Attaksa (Antabya) Sede and Allae sre localed diectly al e s2a tul ko Perge, G- 27 59 Tound @ s3c0%0 haliour o2y wiich was Atlaiea

tyon @ Asperdos had with the navgable rivers (Kesiros and Ewyomedar) tradng I N i !
EoANBEBons B e 56 30 10 the Griosk 1% 1= the norm of hese coes, merparg e |1 133 B G 70 last Margamor: g bequeathad T region 10 the Foman

hgh mountzns Tawus that prevemled redations b ihe norfrem regon Prida jgeegtty  SPre: Pamoyia could sy S Roman civitaies Bberse (friemdship ard
Sege and Termassas) prOfRCtON from the Fomans Fas fomani)

Pamprryka nevaringless was sondly waakind by frales uvl 79 6.C
when a Rorman hattle finaly restncied successiuly e peracy

43 A C. the Pamphyban regon was oomberad with Lyl 65 T doubie
prosence "L ycta and Famphya™ by Te Romars. Under Ta regn of Digica-
g the doubie frovnce wis agar dended cntil the Byrantng ime

lowever thire fin abarys Séin Cloge frade connechons bitansn Penge, Silyen
Aspendds and Sade (5. Peulingar map, whach i 3 cogy ol a Roman eead map o 3n
centry A.C )

Treatrg kistoncal Fetage stes, f was fom Be hston
cal perspecive desarmingd, Thal the new Pamprykan Pam
should connect the mos! amportant cites of the ancient
Pampeyhizn ragaon 1o reler 12 ha incent siuabon » the an-
liguity Sdlyon was ncaled in the center of e Pamptaban
regu i plrped seaily and econaTecally & central
rodg. The Famphylian Fath shouid neip Sillyon In get 3 cemier
position agar refrmng 1 tourism

The Pamphylian Path - Cycle to Culture and Countryside

Main Locations - Historical Sites on the Pamphylian Path

ARmough there are mone Collurdl henitage sites in the Pamphylan egon (i Seleubea, Serapac-Hau, Tiba, Kagydos, Lyrbotem-Koeme, Logon, Colenna
Knraursion, Kipicasehr-Kalesi, Kasa, Justnianopols, Hamuia. Erymna. Atara-Han, Elenna. Kangi-Han) we am nol pianning 1o ntegrale them in $a Pam-
Py Pam as they e locatad i the mourfanous Taurus ragen

Tee Parmphykan Pats & prmanly meznt o be & bee pad and shood comnect he coltudl hertage stes n the fial coastal grea in order 1 Juaraties he
capabinty lo make the pa¥ by bl withou? specal eHorls

Hy T twtere development program of the Famplylan Path, & could ller on G edended mnlegratng lurs
Sign SySlem aong Te rodds coud 2hso show T wiy 10 Te 0Ter lisloficdl sles mentioned abive

T heslorcal 5405 along 1he coast o Ramya. The

Perge Silkyon

. There 15 an acropods datng back ta the Bronge Age

. Home of the ancient Greek mathematican Apolionius of Perga

v RS ruang inchpde 3 theatne, 3 paliestd. a emole of Ariemis
and two Chunchis

. Famous ternple of Artems lacated outside the bown

ASLEND0G

s I the 2 and Jrd cenbury AL Aspendos was an important trade cente
espaCizly SR oil, gran, horses @ wing

] Foor tmocs lindmarks e Thasted the 5tads
rymprear (arl 2l gratin| and the agor

= Moty Aoman Durymedan Bidge, oo

- Bestpresereed Fwaive ol an % try the Greek archirct fenon

. Kl ipcesty the theatie wis thl o ute t0 contets, lestvals and
everita (Bl Tirkash governmend mapended further shimas due o
caustd damages)

. Hiew moden Aupendon Ateia was consfructed In held open ar Meaters

el

welesd i e 13t Lammury

Sida

» Fouiided n 1405 8.0 (Sade meiis pomegianids & ol Arulohin
languaga)

. Geagraznical positan 3 the coast made Side o imgarian] irade camse
in antguily

B amony T most not@iin in Asa Mo s of Sadp
Eures lmmples, an aqueduct, and a eyrgharn, agars
G Inmples
- Thers ke cORMEAE T 6f B INEEYE CoMplex, M D
b much ke 3 Roman amghiheate

1 ol PaTomykl

* mpressve landmane il (253 m alkrae e beved)

* Salbyon was one of the most impon 2t cities ol the ancient Helenistc
Pamphylia

- In Byrantire times Sliyon was resdence of he bishop

- Feom the 131h - 14 Century A D. S8yinn was Trally ahendoned

- There are remans of Gy gates, a stadiom, &
amphtheare and an odeon, 3 lempi, cslems, 8 [yMrasam. 3 sma
maosgue of T Seljucs penods...
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==L Backto Sillyon

Local Future Concept

Levels Il and IV Master Plan & Details

ur it goal i 0 creato a ow-mpact solton fo vl 3 and 4 n orcer to koep the authentcty and spt of Slyon.
Thew wil be wamings 10 rase e awarencss for toran spaciics i some places and format-
on signs instaled, designed a5 the me. stones found in the s, fo blend n wih the suroundings

Master Plan Level lll “Discover "

Master Plan Level IV “Explore” Future Views - Signs

10 order to s th vistors awarenss 1o watch ot (o hazars ke S seep a,
cisens,

atenton

Level Il - “Discover”
Level Position on Site

apporcepton”

Level IV - “Explore” Detailed Plan Level IV “Explore” - Constructed Wooden Walkway around the Hellenistic Building My st

Level Position on Site Th s

the requiementsofow impact

I

Wm—i

-
m

Panoramic View from the “Old Windmill Terrace” vstors Wit s design
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Level Il - “Discover”
Lawal Posdtian on Sie

Our infial goal is ho creale 3 low-impact soudons for level 3 and 4 in order to keep the authenticty and sgent of Sityon
There will De wamings o raise e awarensss lor terrain specilics o some places  and  ndorman-
o0 sgns mslaled, designed as e bme stones foend i e nang, 10 Bend 0 owsh the Suroundings
Further bmee slone pilars wih inscripbions will be placed informing aboul each inlenes! point in Silyon,

Cn e dacarves e Chnd bevel) will 52 one cesign elemant n e old lawer Furtenmone there vl be waireg ard rlzomad-
o1 =gns made o wnesiane wih nEngaans on £ You a0 gel ivloomiaton 2boul hstory’ pchassogy. tauna ard Sana

™
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WSIONS L0 P 1T IV @ ST S A TR B ki DI Wk e 1 Botise of s The W DONSLITON £ sparng ¥
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i Younstation ard Soes nol et e buidng fabre ) s way we o gt 1 oo deugn T
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VISION

The idea of the vision combines three fea-
tures: the hill itself, the villages and the
surroundings. Sillyon as the centre point
of the concept offers a large number of
different activities that are linked to the
topic of active tourism. The second factor,
the villages, should support the hill with
their already existing facilities in food or
production experiences. In the surroun-
dings all interesting spots with offer of
active tourism are taken into account. So
the visitors of the hill can expand their ac-
tive radius. At all a symbiotic element is
created from which every feature will get a
profit out of it.

TARGET SYSTEM

The overall aim of the project in Sillyon
is to create an area for young people in a
sustainable way. Therefore 3 sub targets
were chosen that are related to the su-
perordinate aim. As already mentioned in
the vision the concept should include the
activities at the hill, the villages and the
surroundings. In detail there were more
targets set - that helps to clear the topic of
each supporting sub targets. Most of the
created ,support“-targets are linked to the
SWOT analysis to make the strong points
even stronger and to improve the weak
points even more.

FUTURE CONCEPT

The future concept consist of three levels.
One overregional, one regional and one lo-
cal.

On the overregional level there are several
bike and hiking tours planned which lead
the tourists from the Sillyon Hill into the
surroundings. At the endpoints of these

tours are similar activities to those located
on the Sillyon Hill. The regional level is
about integrating the surrounding villages
of the Sillyon Hill. The tourists from Sillyon
Hill should explore these villages and learn
important things about the region. The
other way round these surrounding villages
should supply the tourists on the hill with
all the stuff they need to stay on the hill.
The local level is the Sillyon Hill itself.
There the tourists should stay and have
something like a basecamp. In order to
make the hill attractive for the tourists
several outdoor activities, like climbing,
downhill and several more, are available
on the Sillyon Hill.

By bringing all these levels together the fu-
ture concept is about developing the region
around the hill and the hill itself for young
tourists in a sustainable way.
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SILLYON
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The idea of the vision combines the three features:
the hill at itself, the villages and the surrounding.
Sillyon as the centre point of the whole concept offer
alorge numberof diferen ccthies th e nked fo
the fopic of active fou

The second factor of o vilages should support fhe
hill with their already existing facilities in food or pro-
duction experiences.

For the sunounding o feestng spofs wih he ofer
of active tourism are taken into account. Where

visitors of the hill can expand their ccnve rcdlus‘

At all a symbiotic element is created from which eve-
1y feature will gt a profit out of i,
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To clarify the idea of specialzing on young people as the farget group and ot o create a similar
d.

place like Perge, a more detailed explanation is neede:

s the analyze of the region of Silyon showed a lot of historical sites are existing and most of them
has a more atfractiveness for archeology than Silyon. A lof of the spofs are nowadays very well

prepared and have a larger extend of history.

In addition, the ,.older* farget group in relation fo the allinclusive ,touristsis already satisfied. The

concept lives form the idea fo reach a fotal other target group. th

in the nowadays developed

spofs in fhe region: young peaple fhat are inferested n fhe high pofential for outdoor activifies on

the Sillyon Hill. Another point is to show the young

experience the land and the people that live in this country.

people a fotal differ kind of furkey; a turkey of
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the center of Sillyon.
The analyses showed that in the region of Sillyon more than 25 areas with historical
background are found. Particularly In the circle of 30km the historical and archeolo-
gical spots are very dense.
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useeum, harbour, old city.

For the analyse of the activily spots circles in 30km,60km and 90 km were created
form the center of Sillyon:
This analyse is linked 16 the infemet platform wikiloc.com, where existing GPS- frails

were uploaded arid

re 50 available for everyone. These routs should bring the af-

tractiveness for fhe visitors to leave Siliyon and get in conntact with the land and the
people.

GET ACTIVE

Conquer the integrate the A

surounding vilages a
* Creafe system fosimilarspots  * Accomodation facilfies in the
+ Explore fhe vilages vilages

Sillyon as impulse for the sur- « Include the people from the vil-
rounding lages os guides/teachers

Local brand (less food/more + Local food production for fhe
products) people on the hill

Further development of the sur-
rounding vilages

The overal cim of the project in Sillyon is to create an ared for young people in a sustainable way. Therefore
were 3 sub targets chosen that are relafed o the superordinate aim.
Asal fionediin the vision include ivif

the hil, the vilages and the suroun-
ding.
In detail there were more fargets set, that helps to clear the fopic of each supporting sub targets. Most of the

created ,support™-fargets are linked o the SWOT analysis o make the strong points even stronger and to im-
prove the week points even more.

For the further work the ferm of active fourism has fo be clear.

By definition the term is adventure, iural aspects. Also points
like low-impact, ecological, socially compatible and high quality are taken info consideration,
The big aim of active fourism is to combine recreation, education and bring benefit to both: the.
tourist as well fo the visited land

Anofher paint s tesparshe fravel to foreign areas, requiring physical and mental participation
from the tourist. Further on the maxims of sustainabilty, profection of biodiversity and conservati-
o of cullre should be consdered.

For the analyse of the activity spofs circles in 30km,60km and 90 km were created
form the center of Sillyon.

By having a look at the maps of historical spots and activities spots there are no over-
lapping areas. Silyon can stand as an own spot for ,young acivifies"and has the
chance o create something really new in the surounding of archeological sites.
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The concept of the surrounding i inked o the vision. Therefore the activities of Silyon
should spread in the surounding and infegrate within his step fhe vilages were the
active fourists find for instance their supply.

To make this possible the activity points of the analyse were faken and connected
‘with small racks fo the activity center of Silyon. At the points the tourists will find dif-
ferent spots where fhey can follow their hobby of outdoor sports. The offers are fofally
different for example: hiking. cyciing, mountain biking, kayaking or off-road rides. The
information about fhis spofs s for everyone accessable at the internet platform wiki-
loc.com. At wikiloc.com the inferest user can also find some more detailed informa-
fion about the activities at the spot for example; distance, way up on the frack, way
down on the frack, ifit's a circle rout. highest point and lows point and the distance
from Sillyon o the spot. In addition also on the created fracks could be find spofs of
wikiloc (second leff table).

During the process of developing the facks fo the single spos different aims were set
up, on that the ways should later orientate. On aim was fo work with low impact on
the environmental region and not fo destroy the landscape. Also the paths should
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offer the fourists different kind of difficulties and distances that everyone can choo-
se out of them linked to the knowledge, facilities and condition. The tracks are now
created so that they lead towards some small villages that have the potential to
build up their infrastructure and work so in one sector of the ,concept of the villa-
ges". Anofher aim was 1o create the path easy as possibie (next o exsfing roads)

i
fhat everyone has the chance to use them. But there is also the idea behind o break
out of the existing paths and experience the landscape in a more adventured way.

ver all the concept of the surrounding gives a structure that is important for the
vilages and the hill of Sillyon. Only in fhis way a nefwork can be created for active
foursm. In fhe further concept the 9 paths are shown with are advides about their
distance, vilage connection and extent of activity.
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The |dea al he vaion combine the vee Teaiued:
B hill o itseif, e viloges and the sumounding.
Siyon gy the cantie point ol the whole concept affer
alage number of diferent ocihied Mol ore linked fo
tha fopdc of octive foursm,

The: second factor ol he vlaged thowd mpport e
bl wilh Mher afeady sslsting locitiss in food of pro-
duction expeiences,

Far the surounding ofl infemesling spoty with the offer
of ociive lousm ae foken nlo oooount, Whare he
wisilans ol the hill con espand heir oclive rodius,

Al all o yymisalic aamant b crealed iam which eve-
1y leotune will gat o profib out of 8.

integrate the O3
villoges (2]

* Accomodobion fociifies in the

+ Inchicle ine poopks ram the vil-
kages as guidesfisachers

= Local food praduction for the
peocpla on the hil

* Further cevelopment of the sur-
raunding villoges

The overall aim of the projact in Sllyon 5 1o creafe on oren for young peopie in o sustoinoble woy. Tharefore
wre 3 jub torgets chosen that are related 1o fhe wuperondinate aim.
As aready mentioned in the vision the work should includs the activilies o the hil. the villages and the suroun-

ding.
In defail there were mone bargets soi, that helps 1o clear the lopic of each suppoding sub tangets, Most of fhe
Support

created ,

prove the week paints aven more,

orgels are linked to the SWOT anolysk fo make fhe strong points even sironger and o im-
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SILLYON

1. Distance 218km> Vilage  Eskiybrik> Flof area, bikefrp, one day

4.Distance 377km> Vilage  Yankby>  Mountaintip, biketrp, one day

GET ACTIVE

2. Distance 186m>  Vilage  Yankéy> Fiat area, biketrip or hiking, one day 3.Distance 203km> Vilage  Yanky> Thiough the mountains, hiking, two days

5. Distance.

More activiies on the path: 2x Mountainbike fours 2¢ Hiking fralls

7.Dsfance  és5km> Vilage  Yanksy>  Chalenging high, meinly mouniains, hkers, 3-4 day Tour
CATEGORIES YANKOY CANAKCI ESKIYOROK
710
J— chidrenand old | chidren and old | children and old
people/ demogra- | people/ demogra- | people/ demogra-
phic change phic change phic change

School/ mosque/
municipality admi-

Public buildings/
institute nistration

@

school/ mosque

school / mosque

Combination of

Meefing point | coffee and shop

o

$9

Café and pilow
shop

Tradifional vilage
houses (not long

ut of use) Market place / Romantic houses
[ Toutstic | Knowledge about | visible agriculfural | wih gardens/pas-
potential further production | production passing |  sing tourists/ no-
Visible agricultural tourists mad festival
production
Near Sillyon
g Traditional houses
Accommodation
CJ potential Nomad fent sites
Garbage/ unstruc- | (Unstructured)/
© (Unstructured)/
G | cmmm |emim | vy i
o personal connec- | cleany vilage isin o
tion shape Pt
Cotton/ wheat/
pomegranate
@ Agricultural Low diversityin | Cotton/ Wheat/ sz“,::g/,::;:'/
( ) production | econormic produc- | Sweet com '
fion high diversity
Cheese/ bread/ | Olives- olive oil/Ro-
butier/ Gézleme/ | pes/ Pilows/ know
fee s | tomato paste/ pi- | about further cot- | Produefion fortheir
P ckies =sold i ocal | on productiony Sell
bazaar milk.

No foreign langua-
ge/ knowledge
about production/
Actual knowledge | less knowledge
about silyon/ no

S

Typical knowledge
‘about business/
litle experience

with fourismy/ Know-
ledge about pro-

Little experience
with tourism/ know-
ledge about pro-
duction/ no foreign

and evening

experience with | duction/ no foreign language
tourism language
Twice a day for
(g Public ranspora- No working/ morning | - No information

6. Distance s89km> Vilage  Yankdy> Flal area with mountainous parls, Mountainbike four, 2 days

1050km> Vilage  Yankdy>  Flal area with heavy mountain passages 10.Distance  1180km > Vilage  Yanksy > Flat areas combined with high mountains /cifficulty high

For the analysis of he region we decided to have a focus on the three vilages around the Sylion Hill The names of the
these viliages are Yankdy, Canakg! and Eskiylrok

Toget 1 the three vilages we decided to set up a matrix with . The cat

should p the topics we think which wil be important for our fufure concept
on the regional level.

The categries contain information about meefing points, accommodation pofentials and so on.

To compoare the different vilages we evaluated the different categories for each vilage. This evaluation was based on the.
personal impression we got when we visited each of the vilages.

The conclusion ane can draw out of fhis analyse is that Yankdy has the highest potential for fouristic accommodation,
Also it has a high fouristic potential. But also Yankdy is not connected to a public transportation system and the actual
knowledge is quite low. The rest of the categories was evaluated medium.Canakgi has a high fouristic potential but no
accommodation facilfies. The ofher evalualed categories were rated medium. In Eskiy0rdk there is also @ high fouristic

Onthe other hand @ for meefing point, potential
and process in production s rather poor. All the ofher categories are evaluated medium.

Out of this evaluation of the vilages we derived the future concept on fhe regional level.

The Future Concept for the regional levie is called <infegrate> because we want the vilages to be inegrated info the
development of the Silyon Hil. This cim should be reached by proposing different measures fo connect the Silyon Hill and
the surrounding villages in a better way.

Out of the evaluation of the iges we knew about the potentials every surrounding village has relative to the touristical
development of the Sillyon Hill.

For a better connection between the vilages and the Silyon Hil two developments are important. On the one hand the
fourists which are situated on the Silyon Hil should aiso visit the vilages. On the ofher hand each vilage should supply the
Sillyon Hill with typical products.

To get a differentiation between the villages each vilages gets a typical brand in relation to the potentials it has. For
Yanksy this brand would be connected to food, for Canakgi the brand would focus on products and for EskiyOrik it would
be culture.

The fourists coming from the Sillyon Hil into one of these vilages should then be able fo visit workshops which concentrate.
on the fopic the brand of fhe vilage has.

The ofher way round every village shouid supply the Silyon Hil with products connected fo he brand the village has. This
means Yankay will supply the Siliyon Hill with food products out of regional production and Canaksi will supply the Silyon
Hil with products out of raw materials from agricultural production. Such as ropes, pillows, tents, biankets and so on. After
EskiyOrik has ifs emphasis more on the culural sector the vilage should provide that the local culture is brought to the hil
This could be with local dancing and musician events or by showing how to cook local food.

In the vilages fhemselves should be developed different infrastructures matching 1o their pofentials and the brand each
vilage should get. For Yankdy these infrastructure measures would be: create accommodation facilfies, create shops
for local products, create public transportation stops, create warkshops and develop a local added supply chain for
food products. For Canakei these measures are fo create shops for local products, fo create workshops, fo create public
fransportalion stops and 1o develop a local added supply chain for materil. In EskiyUrik a shop for local products shouid
be created dlso culture based workshops, public fransportation stops and the local festival should be extended.

With all these mediures we could achieve that the Silyon Hil and the surrounding villages grow further fogether and the.
‘whole region could profit from the development of the Silyon Hil.

® Create accomodation facilies
Supply Sillyon with food

% Create shops for local products
Supply Silyon with material

@ Create workshops Supply Silyon with culture.

(% Develop local added supply chain (food)
(9 Develop local added supply chain (material)
(& Extend local festival

]
® Create public transportation stops ©
@
&

Connecting Sillyon tourists fo
vilages

To get the slopes of fhe Sillyon Hill we took the DTM of the
area and analysed fhem via GIS. As one can see on the
map there is @ plane area on top of the hill which is

surounded by steep siopes. On the bottom of these siopes

The Sylion and ifs surrounding contain of four different
levels. The lowest level is the called
situated around the Sylion Hil tself, Inbetween the <Bot-
fom Level> and the Sillyon Hill is the 5o called <Hilside>.

the land becomes quite flat again

66

This is @ rubble cone around the Silyon Hil. In the west of
the flank of the Silyon Hillis the plateau. This s a flat area
as connection between <Hilside> and the <Top Level>.
The <Top Level>>is the flat area on top of the hil

©On and in the surounding of the Silyon Hill are different
viewpoints situated. There are two kinds of viewpoints
Viewpoints for watching the surrounding of the Sylion Hil
and viewpoints for watching nice spots and activities fo
the inner part of the Sillyon Hil.

and landscape

P
' ¥
| ¥
There are two different paths fo access the Sylion Hill. To the cafe which s situated af the bottom of the Sylion
One easy and one rough access. Both paths start of the Hill lead gravel roads. Around the Sylion Hil is a dense
source in the west of the Sylion Hil. from the cafe fo the network of <<Goat trails>>. Some of these trais are used
source leads fhe <<Bottom access>>. There are no other by humans also. These <<Main paths>> are wider and
paths which lead 1o the <<Top Level>> to the Silyon Hil better walkable.
because the Hillis imited by Cliffs which almost surround
the whole Hill
> > Hendrik HauBmann David Neidl > 2
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SILLYON

Qo
..GET ACTIVE

To gef an overview of the aftractive and relevant sites for our activity future concept we decided fo eva-
luate the most significant sites on the Sillyon Hil. These sites include archaelogical as well as nature sites. For
evaluating these sites we set up @ matrix with four categories including accessabilty, morphologle. extent
and properties. Out of the content for these categories we derived a proposal for each site. This proposal
is clearly affected by he activity concept and therefor fhis mattix s the basis for our future concept on the

level of the Sylion Hil.

site Exdent Properties Proposal
9 Termasses sasy temassed low walls/ lawn botiom level meadow/enfrance/shadow market place/agriculfure/meadow/entrance
@ 8ig Rock. easy single object/ limestone hilside bulding on fop climbing/bouider/suppliance station/geocatch
& © source | easy water bassin botiom level object in use/ enfrance meefing point/ suppliance station/ entrance
@ Theatredrop easy/though big blocks/ broken limestone huge area no usage/ earthquauake boulder area/ bike parcour
3 ciff1 fough steep ciffs/ different slopes/ blank | hillide/ top level archoeologicalsites on fop climbing
3 The Needle fough landmark hilside/ top level monolithic/ magnetic spot climbing/ slackiing/ viewpoint
N @ ciif i medium | steep cilfs different siopes/ structured | hilside top level archoeologicalsites on fop climbing
e © source I sasy water outcome/ of the ground hilside hugh vegetation suppliance station
3 Hole In CIif I medium hole in the wall quite big hilside flat area in hole sleeping spo
! © Waterworks
o Temple easy big block/stone wals/one gap botiom level view connection fo enfrance entrance/ meeting point
© Dome easy broken structures/ round roof bottom level dome s structure sanitary station/ renting station
: © Ramp | medium siretched wall hilkide sloped ramp/ vegefation/ broken material dcunhil
© cif i tough steep clif/ highly siructured hilside fo plateau|  connection/ o plateau/ vegetation connection
© Tower | medium good condition/ without roof hilside four sided walls/ walk through ciimbing/ view point
9 Mosque medium stonehouse dome roof hillside. accessable/best sustained building wintercamp
3 Ramp I medium stretched wall nilsice/ top level e downhil
© Cisterns medium holes in ground top level storage diverse/ deepnesses climbing/ jumping/ storage
© Plateau medium flat plateau plateau connective point/ grassiand camping/ meeting point
@ | Pomphyian Buikding | medium ruin/ scattered blocks top level inscription wall pathy/ parcour
o Helenistic Buiding medium Ihree walled building top level profected area wall pathy infrastucture
© Faling Ciifs rough flat area/ canyons top level chiubs/ greeniand canyoning
© Open Field medium some chiubs/some rocks top level cisterns cross goll/ delta fiyer/ activity centre/events
© Tower I medium only basement top level recognizable point informationy flying fox
© Odeum medium broken walls top level shadow resting area rope garden
© Amphitheatre medium round stairs/ edge of cilll top level theatre in landscape view point
o Sumounding Ciifs rough steep clifs hilside/ top level cimbing path

The Viewpathis a path on the Top Level of the Silyon Hil which connects
ewpoi agreal

of the Silyon Hil. With the help of these viewpoints one can for example
discover the different agricultural structures around the Silyon Hil. Also it
is possible simiar i i

o the Taurus mountains is given. By walking fhis path it is also possiole
1o get a holitic impression of the Silyon Hil and ifs archaelogical and
natural attractions.

This path s mainly for people who come fo the Silyon Hil 1o discover the
il itself and its unique structure. So this path is infended for fhe tourist
who come to fhe Silyon Hill not fo take part in the offer of activifies but
come there for contemplation,

Markel- Area Meeting Point View Point
& @ @
(]Hl i, Welcome- Area @Uj Supply Station @ Rent Station

The Try out Pathis the easiest of the three activity pathes. This path starts
like ail ofher paths af the source. And leads with an easy access on fo
the top of the Silyon Hil. On the fop level the path contains a little loop.
This litfle Io0p leads the fouriss to different activifies and fo viewpoints
where ofher activifies can be watched easly. The acivies on this path
are alln fhe easiest category. The infrastructures for these activities are
a rope garden. the cross goll area, an archaelogical parcour and the
nature playgound

This palh is thought for fourist with Kids or for fourist who want 10 try
out outdoor activities or come info contact which such kind of leisure
activities for the fist time. This kind of path should ensure fhat not only
highly sportive people come 1o the Silyon Hil but the Sillyon Hil s tourist
destination s also suitable for ofher target groups

@ Winter Camp

The Experience Path is the medium path of the three activity pathes.
Itis suitable for tourists which come fo the Silyon Hil and are already
experienced in fhis certain kind of outdoor activifies. Also it i for tourists
which succeeded in the Try ou Path and want 1o fake fhe next step.
This path contains the most infrastructure for activities such as a downhill
cycling track, a ruins highway, canyoning faciities, delia fiyer area,
flying fox. @ bike parcour area and cave exploring. The main part of
the Experience Path aiso consifs of a loop on fhe fop level of fhe Sylion
Hil. And s all ofher paths the fourists are guided to fhe activties by the
path. The access 1o the fop level of the Sylion Hillis achieved by the
rough path. Also Ihis rough path starts af the source.

Chilout rea @ Saritary Faciiy

o
@ wvent @j womatenson (i Aceommosoten

nd I

andscape > > Hendr
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The Adventure path st he most advanced path of all pathes at the
Silyon Hil. It contains the most difficull outdoor activities offered af the
Silyon Hil. These activies contain climbing, siackiining, bouldering and
going  via ferrata. This path is only for o moderate Kind of experts in
these kinds of sporfs. The fourists who want fo succeed in fhis path have
o be very sporfive and persevering. Because of fhis fact there are only
a few acflvilies which are n fhe highest category of activiies

The Adcenture path alo stars at fhe source but there is no path fo the

plevel
in the via ferrata which leads in the ciffs almost one fime around the
Sylion Hill On the fop level of the Sylion Hil is only  short path of the
path before fhe foursts have 1o desecend via the rough path and then
are guided fo the so called <<iheatredrop>>. In this very rocky area fhe
makes a loop back fo the starting point.

The Future Concept for the Sylion Hil consits of three main parts. These are fhe
infrastructure for the fourists that they can come and stay on the Sillyon Hil, the various
sports activities and the different pathes.

There are different kinds of infrastructure for the fourists situated on the Silyon Hil.
Starting with the enfrance are for the arving fourists. This will be where the cafe is
now situated. In this place willalso be a meeting point, a food suppliance station and
a small parking lof established. Also in this place wil be a renfing stafion where the
fourists coming fo fhe Sillyon Hill can rent the material they need for the activities on
the Sillyon Hill and fo go into the surrounding of the Hil.

Further up the Silyon Hil in the area of the source and the terraces will be also a
meeting point, a small parking site for the merchants who sell their products on the
market which is situated on fhe ferraces. Additionaly sanitary station will be built up
around fhis place.

Evenfurtherup i the tourists
can sleep in nomad tents. There will also be @ meeting point and a food suppliance
stafion where the foursts on the Silyon Hill can get local food o eat.

On the top level of fhe Sillyon Hil i I in:
Viewing points, sanitary station, a small camping area, information points and a spot
for events.

At the Mosque on the hillide of the Silyon Hil s also @ wintercamp situated where the
people can sleep in a buiding,
The sporfs activifies and their rating as well as the paths are described in the path
paragraphs.

HauBmoann Daovid Neidl > 3
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ILYON

Natalia Vergara
Colombia

Imagine to be at a place where history
becomes alive with the help of high-tech
augmented reality instruments and the
involvement of local people that will not
only show you their way of living but will
share with you their food and culture in an
environment that is rich in adventure, bio-
diversity, creativity and experience.

Silyon as an archaeological site rich in
history, culture, biodiversity, welcoming
people and agriculture that inspired us to
develop a reference point for a new expe-
riencable way of tourism. The key aspect of
our concept is to preserve the uniqueness
of the site itself, in order to protect what is
already there: the breathtaking landscape,
the historical ruins and the people that live
there in balance with the environment. This
for us means to BE PART of the project,
to BE ENLIGHTENED by new ways of ac-
cessing information, to BE IMPRESSED of
the site, to BE BEYOND all conventional
planning, to BE CONNECTED with the
world, to BE AWARE of the uniqueness of
Silyon — to BE SILYON.

Therefore we set ourselves the target of gi-
ving initial triggers with low impact and to
implement a new technological approach —
augmented reality; four different levels with
a diverse concentration on what happens
there.

Level 1 - ‘BE PART’- Get in touch with the
locals

Level 2 — ‘DISCOVER’- Low impact paths
Level 3—‘GET ACTIVE’- Extreme adventure
paths

Level 4 — 'EXPERIENCE AUGMENTED RE-
ALITY’- Virtual reconstructions of the ruins

Our projectis rather a growing management
process than afinal product. By giving initial
triggers and small but elementary changes
in the different levels we want to initiate
our project. One example for the first steps
is the improvement of infrastructural con-
nections, the restoration of old tumbled
down houses for accommodation, the
involvement of the local people and the
setting of first specific points for in-
formation, augmented reality and resting
places. Throughout time, our project will
grow by developing the activities within
the levels; for example the establishment
of further activities on the hill and in the
surrounding of Silyon, with the help of our
network. In the final phase of our process
we will hand over the stewardship to the
local people and we as a planning team will
undertake the monitoring process.

The aim of our concept of information
and communication is to give and get in-
formation and to have the possibility to
share the information on our homepage.
With our devices and interactive glasses
the user will experience Silyon in a new
way. The use of augmented reality will
give information on specific points about
history, flora and fauna, and it will show
the ‘reconstructed’ history, interviews of
locals and experts, pictures and the possi-
bility to listen to an audio guide while
walking around. Possibilities that can be
chosen by the user in order to experience
Silyon by their own terms.

In the end the users will be able to share
and communicate their experience to a big
network and this communication process
will be the advertisement for the whole
project at the same time.

Al
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lmazna: fa be ol & place where history b
comes alive with the el of high-lech aug-
mented reality inssuments and tha ol
wamant of local peopbe that wil nal oy
show you their way of living bl wil share with
you their food and CUlture i an amios-
meed that is nch m adventure, biodmeruly,

What is the future
. < oflandscape architecture about ?

Imagine o be at a place where history be-
comes alive with the helpof igh-ech aug-
mented reality instruments and the nvol
vement of local people that wil not oy
show you theit way o ving but wisharo wih
you their food and culture i an envion-
ment tat s ch in adventure, bodhersty,
croatiy and experience.

——'
.
.
. L -
¢ - -
’

VISION & TARGETS

..........
LN )
- - 000 e

Sa Strengthen

{although difrentlanguage)

VISION

SWOT

VISION

.oooooowe%khegsgsctccO.c..c‘....'

e

‘genius foct

-
.
4
4 great viewpoint
’ i niouchedwiase ST
.

’ —_nguage barrier

!

Opportunities Threats

v
L4
COMMUNICATION & INFORMATIO.N'Q(S'BEM.

Outaimis to GIVE and GET informaton

(climate, locals, etc.)
v e t::"wmu*:v‘n:mmhly

‘adilentyge & experience
iy e
[ ]

identificaton, characier,

“Government
Jaw rogulations

producton and tourism

sewardship
®e
°e,
L
®e
®e
®e
’ ®e
®e
' L)
®e
] ° |
1
v
KEYPROFILE TARGET GROUP SLOGAN
BE beyond
BE aclve
(B informed) (BE _enlightened)
-——
- -
-
s e rponces SILYON (BE _impressed) (BE _aware)
BE _connected
SPECIFIC ANALYSIS
:
!
1
’
4
SPECIFIC ANALYSIS L
.
L . -
oo : q
SILYON oo’ BE part BE impressed BE beyond “F informed BE connected
° al 5
oo’ P BE aware Y BE enlightened
e ®
0o ® L | [ |
ACTUAL ACTUAL ACTUAL ACTUAL ACTUAL
[w. wantto.. ] BE impressed BE informed + very welooming people + unique landscape + lack of knowledge about the site + lack of information about the history of this + missing information about Silyon and its surrounding
BE part BE aware BE beyond BE enlightened BE connected + not that interested in historical background « high biodiversity «easily visible from a great distance archaeological site (regional + worldwide)
9 + agriculture + flora & fauna + high potential as landmark + only some ruins have been excavated + o existing advertisement about the site (regional +
I I I I I + missing infrastructure « poori ion & connection system + lack of information to the locals and to the world + missing overview about excavated buidings worldwide)
We see... ACTUAL ACTUAL ACTUAL ACTUAL ACTUAL « antique waterworks « high risk of getting forgotten « middle - high risk (cisterns, edges,...)
ety welcoming porle " uique landscape - lackofknowiedge about ho e " Tackof nfomaton abouthe histor of s - issingnformaton bout Siyon and s surouncing ’ ) . )
+ o hatnerested inhstoical background + high biodersiy + caslyvisile from a geat isance archaeological st (regional + wordide) * the site has the potential to be something special * greatviews
-+ sgrauture -+ forad fauna - igh potentalas andmar + onysomo s have boen excavated  noexsing averisament about e i rogonal + + unique genius loci
-+ msing nfastucture oo nfasruction & connection system + ackof nfomaton o th ol and o the workd + missing ovenviow about excavatodbuidngs " wordvido)
- nique wateorks - ighriskof geting forgoten - midd- high sk (osters,edges..)
+ those has thopolntl o be somothing spedal atviws l l l 1 l
- uicue gens oci
1 l l l ANALYSIS ANALYSIS ANALYSIS
g e + would like to be involved actively + difterent levels of information (from far to ,on top) + connection
le evaluate... ANALYSIS ANALYSIS . ANALYSIS * lack of knowledge and interest «+ history and background of this archaeological site + network
" Woul e 0 ba imvoted actvely " ifeentlvels of formation (om0 an top) - comecion p . - i ; . ; !
+ lack o knowledge and interest istory and background of ths archaeclogical site f{ . network * hardly accessible «traffic and information signs, resting places, shelter, shadow, water supply, public facilities, pathway systems, activities, viewpoints, accommodation, public transportation + advertisement
 hardy accessiie ~ tafc and nformaton signs, esing laos,shler shadow, wlersuppy,pulc faciis, s, viowpoits,accommodation, - adertsement + likes to share their culture
+ fkes o sare el culure
We will do... ) ( ( l l l
) BE B o ) Resus Resuurs i
. lmp\-m;ﬁimdm‘ukpr:ldp\:ulmdﬁhn] * useof 5 senses (see, hear, smell taste, touch) * google projects (hangouts, platforms, googe « restoration of old houses for accommodation * devide into 4 interactive levels dif (1= far away, from the ding >4 = ,on top* and ,in situ’) * homepage
o forvgonel prockict ° . + implementation of market places and seling + use of 5 senses (see, hear, smell taste, touch) « google projects (hangouts, platiorms, google:
Ll ool e locations for regional products + interactive and unique discovery of the place through the support of new technologies goggles)
more information means receiving more. Level 1 Level 2 Level 3 Level 4 * layars * create successful marketing instruments for + virtual interactive levels
Inkrest g o e et s g establishing typical traditional festiviies + augmented reality
o o doviss chmbing,iing. mountan g, yon Lo L i .
« involving all stakeholders. |+ far away viewpoinis . iding, educaion, etc.) + high density of historial nformation | fme"ng more informaton means receiving more Level 1_ . . . Leve_IZ . Le_vels_ Level 4 " - fayars
+ gotintouch with th ocal, e typcal suroundng ¥ . , interest + connection with the vilages in the + delivery and useful information about + information about the activities + high AR information avalabilty on top of
roger o, . po i, v, . + promotion and designing of a participatory process surrounding of Silyon the devices (climbing, hiking, mountain biking, Silyon
Birpsipidind o AT + involving all stakeholders + far away viewpoints ) + low impact discovering of the riding, education, efc.) + high density of historial information
gidod tous + dovicas infomaton + getin touch with the locals, the typical surrounding + possbilty to discover Silyon on your + resting areas and shelter for breaks,
* transportation (bike, bus, pick-up, car) i il i . i i i ic, Vie
s CEate e ﬁ;ﬁ;fﬁi}t\::%amunsanu augmented reality specifc points xhp:tshwayurun suggested pathway picnic, view, efc.
L J L + culural activtes + augmented reality usage
*+ guided tours « devices information
«transportation (bike, bus, pick-up, car)
RESEARCH RESEARCH * use of devices and augmented reality
kel laces + stuationofgoundaler. avalaity?
+ chock e fancil support .
 calloctnformation about fstvals,adtonal
acvitesand customs + dovlopmentof adventure actes
locas?)
RESEARCH RESEARCH
LIPS + find suitable locations for accommodation and + information about construction and material of typical shelter and resting places
LY market places * situation of groundwater: availability?
®e ° « check the financial support * information about existing infrastructure > improve accessibility, connection between the site and its surrounding
LY ° +collect information about festivals, traditional «find suitable pathways for walking, hiking and mountainbiking on a low impact way
. activities and customs + development of adventure activities
.
®e ° + prepare a participatory process (how to involve the « development of devices with user-friendly interfaces
®e, locals?)
®e
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Fistviw ofthe Silyon Route.

Fistnetof ransportation with the help of the locas.
Rstoraton of thefirt accommodation houses.

gl

Improvement o te Cae Siyon as the meeting point

(Consiruction of he frstow impact sheer oins and waler poins
Establishment o the Siyon Network, trough the web page.

2017

Extend the network of the suggested pathways for all the levels as well as the
system.

ransporaton syster

g
mented realty and the actvites programs in the Siyon Route. The data willin-
.

crease with the help ofthe Syon networ

Improvement of the software and hardware needed for the augmented realty:
ia

well as the improvement of the pastaciites

our applcaton

Growth of the advertsement with the halp of the Silyon Network

Strengthen the paricpatory process ith the communiy, evluaton of the pro-

Enlargement of the nework, possible new connections 1o a more regional

the faciiies, sheltrs, water pont, informaton
n

et he s proposal of achvles f be develop i the level 1.

SUPPORT - ACTIVITIES
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REGIONAL PRODUCTS
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DATA - INFORMATION
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Inthe dally e ofthe locas”

SUPPORT - ACTIVITIES

2088808
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“The planning team stays n the project with a Mana

markets. (Keep atiracting new tou

entpaths, the fora, Aswellas

project withdiferent backgrounds.
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2017

Extend the network of the suggesied pathways for all the levels as wed as the
transpartation system.

Improvemant of the paints whare peope can axplor tha Cistems system,
Increase the amount of sccommodation according to the demand of bourism.

Entargement of the amount of specific information, related io the data for the aug-
mented reality and the activiles programs in the Sdyon Route, The data will in-
crease with the help of the Slyon network.

Improvement of the software and hardware needed for the augmented reality;
according o the stals of the art of this technology. As well as, the improvemant of

Growth of Ihe advertisament with the help of the Silyon Matwoek

Strengthen the parlicipatory process with the community, evaluation of the pro-
©ass, slrategies for the fulure and new development of activities.

improvement of all the activities of the level ane and the programs fike: “taking part
in the dady life of the locals™

SUPPORT - ACTIVITIES

\n.

Shenish  dowemiie e . B S e P Y

Confinue upgrade of the software and hardware technologies of the Augment-
ed Reality part of the project,

Uparade the network and davelop of more tools according fo the feedback of
our communiy

Evaluation of the parlicipatory procass and development of new activilies, as
well as the improvement of the past activities -

Enfargemant of the data available with tha heip of the network and the continu-
ing sludies of the archeslogical site.

Establishmeant of Leaders in the community as impartant actor that will contin-
ue wilh the parficipatory process once the designing team finishes their work.

Entargement of the network, possible new connections to a more regional
project.

Evaluation and growih of all Ihe faciilies, sheliers, water points, informatior
poinls and activities acconding o demand.
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made pofiary and carpéls
» . - + Colour your Life”
% S n L i taka part in e process of colouring of Lextles natural praducts
’ skiyori o
taka part in e production of olive oll, mil and dairy peoducts and honey
+ Cotton Harvest”
ipate in the cotion harvest and the further betwesn Ociober and
< .Be on Track" ety ey e
Festival - ,Artwork Festival® fccomal season May - Jon, Sep - Now, peak seaon: - Aug
Accommaodation _ ) + four limes a year for two days
‘ m + Renovated oM tradtonal houses and temparanily installed traditional nomad tents. 135"-'31'““!1.WM"JUI.H‘HE'MuJ"ﬂ"M
v Market _ _ _ « Calorful ceistration and sefing of the handmade artwarks whie expensnce fhe hstory and
: * Biweekly during peak season. Sefing regional fruits lke; pomegranales, ornges, manda- development of Canaker's handmade artworks
: rins, waler malons and vegelables ke lomatnes, eggplants and cucumbers » Discover the roée of natural products and visd the tradifionat hospitalty homes,
+ Sefling handmada carpets made from sheep wool
F M . o
Workshops ’ E N e ——
+ ,Be on Track®
. Pasticipata in fhe hanwesting, making, breeding and sheap shearing processes, Take par in
E . wmmmmmﬂhw W cpiimal season 53 peak season gl festival
7 ) . up”
R e Taks part in the sstup, demanting and production process of The tnts & the listvals
Kny
/ Fastival - .The Nomad Fastivals® (summer May-Asqgues seisr Daz Feb)
% A « “Farowoll Festival® for two days in Exkipéelic (192 May)
3 - ] = Come Back Festival" on the tablelard in the {1*42* Dec)
= Celabrating the amvaldeparure of the nomads and raligicus events-and join folklonc
@ NG performances
— S e U - Participate in the nomad way of cooking, baking and making fresn goat cneesa and the
R Risedlte fypical way of griing fresh meal on flames and join regional sausages
“/;[ + Test your skils in dromedsary and donkey riding and take parf in the famous donkey race
Y
/> =0 Highlight — ,Nomad Museum®"
q i ] o Museum reslizad as solid stone house a5 the end of the nomad cycle with exhiition of
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The Application for the devices can be down.
¥ loaded in advance, but i only works when
NET tho users i inside our Syon Network

Our project gives the possibily o the user
1o bring their own device or Smartphane and
download our apicaton rom the appication
Sore; i order o use ll the benefls n Siyon
1 theviitor Goes not have a devie, we offer

th sty o i ore o Devies (7:.\ TRYLaY N \.
in ur Sion e moeing pon. Hee he 4 ¢ 1.\

vistor can als rent our intraciive glasses; L ) Ak

that alows the user (o enjoy the augmented - - 1 e 1 fl

SPECIALIZATION

L >

Leaming sboul hsiony Bas miver bisn
o eaciing @y whil out augmenied reak
Ity plassas, With this the user is invohwed
In the virual eoorsincied archesiogcal
siled, Bnd gil 1o s8a how the landscaps
wied 1o ook ke and the malerals Faf
wiwers used dunng fhe mnstruction of S-
fyem throughoul Sma

DOWNLOAD

W+

The izser pmives io the wius neoonsineied ar-
chedlogy sies of Siyon and gets i see with
e Pzl ol the glasses e virual proyection al
e

Parafiel 15 the vitual projecion, e user car
listen o audio hal expiaira. the goneral les-
furess of the siln and why R wers virfually moon-
siructed this way.

AUGMENTED
REALITY

' Loaming about history has never boen  The usor arrives o the vifbal reconstructed ar-

1 as exciing as whit our augmented real-  cheology sies of SWon and ges (o seo with

1 ity glasses. With this the user is invoved  the help of the @asses th vitual prjecton of
in the virtual reconstructed archedlogical e si,

[’ .

RE
Jﬁ}g..h__}_
L L) -

Paralll 0 the virual projection, the user can
-— isten to audo that explains the general fea-

4 d tures of the site and why it was virualy recon
’ structed this way.

‘where used during the consiructon o

A Iyon throughout time.

)

Ay

' 7 Augmented reality (AR) is a
5 :| AR x = live, direct, view the physi-
! N --r*»AND - | ; cal, real-world environment

REALITY

i ' AUGMENTED SEE
whose elements are aug-

4 o .
' T m by
. v ented by computer-gen-
| The dovces ar sppord by  Augrenied raly (AR) s @ o
+ GPS and il vt f e user 1 arec, view the physi. gl ses and th iy e, Tis data s put ogeher wih th hlpof an nrdsciinary ' 5
[ et 0. point whero dat can ba 1 ¥ ol reabword ononmont  group ofpoessonals: hatwi S omuates yphei ot 0 know how erated senso inout such
— | f foud or rparianced. . J 1 hose domans 1o - Sh s ok, o rd ok
| 1 vey " meied by conputrgen. . :
| et M 2! cnted sonsoy input such "
In e Siyon caé, o wekoming pont I 1 S s I 23 sou vien, gaphcs o ton Hany oftr oo e highs, hn fmeans hathor i e oma- as sound, €0, grapnics or -
‘The user wil learn about the different fea- | { ’ n gl | 1 GPS data. In our project di- tion o itlke; videos, audio or pictures.
decde I he or she wanis 1o use the de ta | t d o
e g o | ' ata. In our project al
private tour with a local person. |
I rto b acess o th dal, o b vided in t featu
/ in tree features
- I vilrca alc how 6gp b6 oled
» - Invery sl e, 5oy xanglo 100 1 an b ol vapos goltd o neniews
) it th orchoigy ol ordoc f s
Ut sl 1 b ol i & 100% n b
[ =Y = e’y a1 TAKE A |
- IR acess ool e deta vl n s sufc, PICTURE 0 et coret e
N OPTION 1 and then the device willvibrate in all of the ity 9 o
. Ty ‘points. With this feature the user controls his o orte e
oA peence PICTURES == "y
T e galry 1 can b o pcrs of e (==
i fom the po e e ust s gt ; i3

the moment, as well as picures uploaded by
he people that alteacy isi our poject,

I this leates the visilor wil Bocess 1o the prosclion of vinial reconsteuction of the srcheg-
logazal sites and e oty iseil. Thas dala s gul kogather with e help ol on infeedscipingry
growp of professionals; thal with Bair stiudies bemutales hypothesis i onder o know bow
Siyon wsed ko look ke, the pecple and cultes

The opton of “Take a Picture, allows the user
1o take @ picture of anyting the he or she
founds teresting, 5o the program can pro-
cess the picture and gives the user general
Informaton of what the objct s about, with
the help of new technologies of mage recogni-
- tion and geo- eference. This can be done wih

SHARE

fora founaand archeoogica tes Aany gt the visorcan clickon he share &) .
bgen rd s ur ey o : . = i i When the device vibrales the user cam pord Io e landscpas and sse the vshual reconsing.
perencng Qacsbook, Googe, Tiier, The L = | i Bon, il ey ol the buions of B meny highlights. thon i means Sat thers s relaled informa-

OPTION 2

As part o our project we give the oppor-
tunly to our visors of chaosing 10 o @

comment or thefflcuge wil be upload 1o the

o o il e, videos, gudia or pichures

Wb wihgeo-ferencs nggnasn. Wl s
The user can o acces 1 a glleryofpc mean's that il of ur Gta s rlted 10 -

{ures related 10 the one he toke; and at any

quided tour wih one of the people of the

cfic paint in Siyon and therefore ofP sygiem

e s st [l . . =
DOWNLOAD | &= N L
-
- . PHOTOS ; ’
PHATS N
| EXPERIENCES K
1 i :_'i
| I ’ = =
) o ' i wmmm e
i ) frih it
NETWORK , p )
| & ] ! 4 4L
‘ -
‘ e——
] " ] L1
' 4 B
1 Aiofthese experences and nformaton canbe . o an AR
s - o s TAKE A
1 Cosudpamayoandbopaofon communty. e : | PI ET u RE
UPLOAD asas ) Lt ¢ ol
ROADS WELCOME Pl : 5086
PHATS -], DOGeC - = = — 4
ACTIVITIES L7
'l
‘
’
™
p . = S The dewces e supporied by { _ ) |
. N | I RS 8 GPS and will vibrate if the user i BE i The oplion of “Take a Picture”, allows Te wer
| B i | ma| o | e nast b B point where data can be ; hlnl.eapldqnu!wmhemnrm
| ol EEE‘ - found bl A LE lourds ineresting 30 the progeam can pro-
. — = o — coas o piclune and ghves the user goneral
- -] & &Y nformalion of whal the objec) s about, with
: — z = D (G L e AR the haely of nesw tochnologies of image rcogni-
-BEWHERE HISTORY i v B AL ; B Huw e q mﬂ nn;_dremme Th:mr-;:emw
IS REALITY 33 Ao . F I P s rchiscliog :
i o “J sQael il j

i " . J

f.I—:ﬂ. &) Thi o -
(VIR In order 1o access to the data, a the begin e oi i dosa b & gy o . R

BE PART BE ENLIGHTENED BE IMPRESSED BE BEYOND

COMMUNICATION

82

Bolh the virual user and our visiors have the
opportunty of sharing their experences with
our vitual communiy, o with this we are able
10 creale a big network and a communicaion
process that wil be a good adverlsement for
ne whale prjectat the same tme.

(On the BE PART page the user can access any
rlevant Information about the diferent actii-
tie n the local communites the accommoda-
tion faclites and some genera tps, in order
o make his or her experence and exceptional
one.

The BE ENLIGHTED page gives informaton
about the functon and meaning or our Iner-
action levels and the suggested pathways. In
here the ser has the opportuity ofsharng hs

As the name suggest in tis part the user will
find impressions under the BE IMPRESSED
category. Like pictures organized i four gen-
eral calegories (General, Flora, Fauna and

or

The BE BEYOND page explains how our aug-
ment realily sysiem works and how the visior
can access 1o i, eher from home by down-
loading the applicaion or on the localon by

iogy sies). A bank of picures collcted tenting ourdevices. W gve lso general for-
team mation on ho
had taken. features ofthe devices.

As el i this paint we give the virualusers a
sneak peal of whal they e going o find once:
they goto Siyon

Ourcommunity mltles with every share

and clck that our users 6o

ning the ser enter 1o a crileria form. where
the visitor can select how deep o be involved
in every subsect crtena. So for example i the:
user seiacts fo be involved in @ 100% in the:
Augmented Reality expanience; he of she wil
acoess io all the data availalde in this subgedt,
and then the device will vibralz in all of the
points. With this Seature the user controls his-
experience.

furns redaiied fo e one b foke: and at any I i

jpaint can chick on the share bufion and shar
e pchum in T we of in o web page. Hi
pacture will become part of our geo- dderenced
data and will ba avadsblo for al $w pubic
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